
SEP 

2017 



English 

French 

Spanish 

Russian 

Tunza 

ROWA 

English 

French 

Spanish 

Russian 

ROWA 

WeChat 

RenRen 

QQ 

Weibo 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

3.4 

 4 

20 

10 

1 

2 

2 

5 

8 

4 

5 

5 

7.3 

2 

0.003 

0.33 

1.4 

2,092,880 

24,971 

545,833 

140,377 

576,367 

52,101 

106,254 

5,950 

13,149 

3,470 

664,540 

14,130 

30,205 

8,415 

10,227 

9,360 

125,365 

SEP 

2017 
 SOCIAL MEDIA OVERVIEW 

KEY FACTS 

Total followers across all platforms 1,729,744 

Compared to previous month 3.2%   

Highest follower growth this month was seen on 

Spanish Facebook at 20% , Spanish Twitter at 8% 

Instagram at 7% and ROWA Twitter at 5%. 

As users continue to abandon QQ and RenRen, 

these platforms will no longer be updated. Users 

will be directed to Weibo/WeChat and UN 

Environment will explore additional ways to 

engage the Chinese audience. 
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TWITTER FACEBOOK 

This month, UN Environment’s Twitter account recorded a 2% 

increase in followers from 652,289 to 664,540. The platform 

recorded commendable audience growth despite continued 

platform stagnation. UN Environment this month engaged 

audiences through the #BeatPollution and #CleanSeas campaigns. 

This was done with continued sharing of #BeatPollution and 

#CleanSeas content as well as the promotion of the single use 

plastic bag ban by the Kenyan government. 

To engage followers UN Environment leveraged the #BeatPollution  

campaign, engaging the audience with interactive video content and 

informative infographics. UN Environment continues to encourage 

greater interaction by posting engaging content including polls on 

different topics to spark interest and action; and data visualisation 

posts, thereby fuelling and keeping alive, through replies, the 

conversation on different subjects including those under the 

#BreatheLife campaign. UN Environment’s Twitter audience is 

consistently engaging with video content calling for action on the 

environment and climate change.  

What worked: 

+Interactive and engaging campaigns; #CleanSeas #BeatPollution 

#BreatheLife #ClimateAction #ClimateChange  

Data visualisation posts  

+ Impactful and engaging participation in international days; 

#RhinoDay International Day for the Protection of the Ozone 

Layer 

What did not work: 

+ Text-only Tweets  

+ Announcements related to events  

This month, UN Environment’s Facebook account recorded a 3.4% 

increase in followers bringing the total number of fans from 

559,818 to 576,367. The increase in numbers is mainly attributed 

to engaging and interactive content shared to build momentum 

ahead of the third UN Environment Assembly. This month UN 

Environment engaged audiences with the #BeatPollution campaign. 

This was done with continued sharing of #BeatPollution video 

content and infographics. UN Environment also continued to keep 

alive the conversation around plastic pollution by sharing video 

content to mark the 100 week anniversary of the Versova Beach 

Clean-Up.  

UN Environment continued to engage audiences with content on 

the Breathe Life campaign. UN Environment continues to share 

impactful content to keep fans engaged on the topic of pollution, 

particularly air and ocean pollution including data visualisation posts 

with a strong message.  

 

What worked: 

+ Interactive and engaging campaigns; #CleanSeas #BeatPollution 

+ Impactful and engaging participation in international days; 

#RhinoDay International Day for the Protection of the Ozone 

Layer 

 

What did not work: 

+ Posts without strong accompanying images 

+ News reporting that does not add value through the most 

sharable aspects of news/reports 

+ Updates on programmatic work that lack a “human” side 
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UNEP TWITTER FOLLOWERS COMPARED TO 

OTHER AGENCIES (As per 23 September) 

UNEP FACEBOOK FOLLOWERS COMPARED TO 

OTHER AGENCIES (As per 23 September) 

 SOCIAL MEDIA BENCHMARKS 
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AGENCY FOLLOWERS  

UNICEF 6,998,651 

WHO 3,424,359 

WWF 3,033,085 

Greenpeace 2,870,239 

UN 2,530,825 

World Bank 2,342,640 

UNDP 1,183,605 

FAO 1,098,863 

WFP  882,037 

UN Environment 576,367 

UNFCCC 219,777 

World Resource Inst 118,294 

WMO 123,703 

IPCC 28,548 

UNEP’s position remains constant despite 2% increase in 
followers. 

UNEP’s position remains constant despite 3.4% increase in 
followers. 

AGENCY FOLLOWERS 

UN 9,513,185 

UNICEF 6,446,808 

WHO 3,948,274 

WWF 3,799,780 

World Bank 2,637,614 

Greenpeace  1,702,618 

WFP 1,515,886 

UNDP 1,172,950 

UN Environment 664,540 

UNFCCC 422,482 

FAO News 222,300 

World Resources Inst 142,594 

IPCC 94,028 

WMO 40,378 
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TOP POST  THIS MONTH (shared on 15  September  2017) 

Source: FB Insights 

KEY FACTS 

UN Environment has a total of 576,367 fans on Facebook as of 23 September 2017.  

This month 1,821,956 people saw UN Environment’s information from 75 posts 

Best day of the month 
Thursday 3 August 2017 UN Environment 

reached 5,806,049 unique individuals  

 

Key data on this day 

• Data visualisation: Temperature 

anomalies arranged by country from 

1900 to 2016 

September 2017 Summary 

Fans: 576,367 

Posts: 75 

Total reach: 1,821,956 

Comments: 4,304 

Likes: 108,594 

Shares:  30,548 

Video views:  839,464 

New fans:  18,849 

Engagement rate: 0.02% 

 

Last month UN Environment reached 8,410,360 people 

through 68 posts, and gained 12,269 new fans, with a 0.02% 

engagement rate 

1 

WEBSITE 

2 

SOCIAL MEDIA 

HIGHLIGHTS 

3 

FACEBOOK 

4 

TWITTER 

5 

YOUTUBE 

6 

LANGUAGES 

7 

GLOSSARY 



 
SEP 
2017 

 

NUMBER OF UNIQUE PEOPLE REACHED OVER THE LAST 6 MONTHS 

Month No. of posts 

SEPTEMBER 75 

AUGUST 68 

JULY 65 

JUNE 90 

MAY 78 

APRIL 90 

TOTAL POSTS 466 

Source: FB Insights 

  FACEBOOK MONTHLY REACH KEY FACTS 

Total number of unique people reached 

since April 2017 :  

63,460,954 

 

Average number of people reached per 

post since April 2017:  

136,182 

NUMBER OF POSTS SHARED 

 3,461,474  

 4,167,865  

42,109,034 

 3,490,265  

 8,410,360  

 1,821,956  

 (2,000,000)

 3,000,000

 8,000,000

 13,000,000

 18,000,000

 23,000,000

 28,000,000

 33,000,000

 38,000,000

 43,000,000

Apr May June July Aug Sep

* Reach is the total number of estimated 

unique fans that saw any post from UNEP. 
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FACEBOOK MONTHLY GROWTH       

AND ENGAGEMENT 
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2017 

FACEBOOK MONTHLY GROWTH  

Source: Facebook Insights   

KEY FACTS 

UN Environment’s Facebook page 

continues to maintain momentum in 

growth, recording a 3.4% increase in 

followers with audience-optimized posts, 

featuring explanatory text accompanied 

by embedded links as well as audio-visual 

media.  The combined use of audience 

optimized posts with occasional paid 

promotion has caused a steady increase 

in page reach and likes. Posting easy-to-

share content should maintain steady 

growth. 

* Engagement rate is the percentage of 

people who saw a post and liked, shared, 

clicked or commented on it. Monthly 

engagement rate can be used as a benchmark 

to measure how posts perform on a 

daily/weekly basis. 

Eng.Rate = (Engaged users/Reach) *100 

• Reach is the total number of estimated 

unique fans that saw any post from UN 

Environment. 

• Impressions by users is the number of 

estimated unique fans who saw a post as a 

result of a share.  
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Best reach period 

11 – 12 Sept 



FACEBOOK DEMOGRAPHICS 
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SOURCE: FACEBOOK INSIGHTS 
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UNEP’s fans are 

predominantly male: 60% 

UNEP’s fans who engaged are 

predominantly 18-24 years 
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Source: FB Insights 

FACEBOOK FANS - COUNTRIES,  CITIES AND LANGUAGES 
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Source: FB Insights 

FACEBOOK BENCHMARKS 
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UN Environment’s position remains the same despite increase in number of fans and engagement rate, UNEP requires an increase in engagement 

to remain competitive. 

*statistics comparison is in real-time last month. 



TWITTER OVERVIEW SEP 

2017 

TOP TWEETS THIS MONTH 

KEY FACTS 

Top tweets of the month 

2,620 Retweets 2,029 Likes 480K 

Impressions 

Sad news- leading elephant conservationist 

Wayne Lotter of @PAMSFoundation shot 

& killed in Tanzania: http://bit.ly/2uNg1BE 

#WildforLife  

Tweeted on 18 August 2017 
 
971Retweets  3,276Likes 462K Impressions  

Open defecation = a health concern that 

touches nearly a billion lives 

@akshaykumar & @psbhumi address this 

global issue in @ToiletTheFilm 

Tweeted on 11 August 2017 

September 2017 Summary 

Followers:  664,540 

Tweets:  158 

Replies:  1.3K (42 per day) 

Mentions:  7.9K 

Retweets:  22.8K (713 per day) 

Likes: 27.9K (871 per day) 

Impressions:  6.5M (203K per day) 

New followers:  12,251 

Engagement rate:  1.3% 

SEPTEMBER 2017 FOLLOWER GROWTH 

SOURCE:TWITTERCOUNTER.COM 
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http://bit.ly/2uNg1BE
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BEST DAY THIS MONTH: MONDAY, 28 AUGUST 2017 

 

 

TWITTER OVERVIEW KEY FACTS 

Best day of the month  

Monday, 28 August 2017, UN 

Environment recorded 655,526 

impressions. 

 
Key data on this day 

• Ban on single-use plastics in Kenya 

comes to effect and is cited as the 

world’s toughest law against plastic 

bags. 
 

* Impressions  - Twitter Analytics defines impressions 

as the number of times people saw a tweet on Twitter. 

SOURCE:TWITTER ANALYTICS 

Impressions compared to 

previous month 3.7%  

 

Followers compared to 

previous month 2% 
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SOURCE:TWITTER  COUNTER 

Steady increase in 
UNEP’s followers.  



TWITTER DEMOGRAPHICS AND LOCATIONS 
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SOURCE:TWITTER ANALYTICS 
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UNEP’s  male audience higher 1% 

than 55% last month 



 INSTAGRAM OVERVIEW 
SEP 
2017 

KEY FACTS 

Followers compared to previous month  

7.3%       

September 2017 Summary  

Followers:  116,869 

Posts: 11 

New followers: 8,496 

Following: 273 

Gender:      59%      41% 

Average age range: 18-34 

SEPTEMBER TOP MEDIA  
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Source: instagram.com 

Top media of the month 

2,500 Likes  

 

We depend on freshwater for growing 

food, drinking water and sustaining 

biodiversity. Let’s #KeepItCLEAR! 

#wwweek #BeatPollution  

Pic : Bratxtin Stuntz/@unsplash 

 

 

Top media of the month 

2,600 Likes  

 

Maldives has joined the UN Environment 

#CleanSeas campaign to eliminate marine litter, 

becoming the 28th country globally to do so.  

As part of its commitment, Maldives will 

undertake a national campaign to reduce single-

use plastics and look to reduce and intercept 

plastics in oceans. Let’s #BeatPOllution 

together!  

Pic: Shifaaz Shamoon/@unsplash 

Top media video media of the month 

12,154Views  3,800 Likes 
100 weeks and 7.2 million kg of trash later, 

@afrozshh_ is working harder than ever to 

#BeatPollution. Post a heart below to show your 

support for the efforts of Afroz and the Versova 

Resident Volunteers. #CleanSeas  



  YOUTUBE SEP 
2017 

KEY FACTS 

Subscribers compared to previous month             

5% 

Views compared to previous month  

19%  

September 2017 Summary 
Subscribers:  8,958 

Views: 63,958 

Watch time: 81,583 

New Subscribers:  402 

 

Last month UN Environment recorded 53,713 

views, 63,528 minutes watched and a gain of  

61 subscribers. 

TOP 10 VIDEOS VIEWED THIS MONTH 

YOUTUBE ACTIVITIES THIS MONTH 
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New in Top 10 videos  

 

• Largest  Beach Clean-Up Marks 100 

Weeks  

• UN Environment Young Champion of 

the Earth: Eddy Frank    

• UN Environment Young Champion of 

the Earth: Coline Billon 

 



  YOUTUBE DEMOGRAPHICS 
SEP 

2017 
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INSIGHTS  
• Analytics indicate an increase in the female audience up 3% from  35% last month. 
• Also featured in top geographies this month, Dominican Republic. 
• This month, UN Environment’s YouTube audience recorded and increase in engagement with interactive and impactful 

videos featured in the top ten including the UN Environment Young Champions of the Earth video series and  the 100 
week anniversary of the Largest Beach Clean-Up.  



UN Environment Sina Weibo Top post 

 SOCIAL MEDIA - LANGUAGES 
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CHINESE CONTENT HIGHLIGHTS  

CHINESE 
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CHINESE CONTENT HIGHLIGHTS  

Fans on WeChat and Sina Weibo continue to 

rise. RenRen and QQ audience numbers 

continue to drop due to decrease in use of the 

platforms, which have now been effectively 

abandoned by audiences. UN Environment is 

phasing out activity on both platforms to focus its 

social media efforts on WeChat and Weibo. 

UN Environment WeChat Top post   

Top Weibo post: 13 
September 2017 
 
Actor, producer and celebrity Li Chen 
was designated as a UN Environment 
Goodwill Ambassador in Beijing. In his 
role as GWA, he will work towards 
creating effective partnerships and 
awareness on environment and 
health, including air pollution in China. 
  

Views: 16 million 
Reposts and favourites: 15,399 

 

Top WeChat post: 9 September 
2017 
 

UN Environment Appoints Sustainable 
Finance Guru Dr. ma Jun as Special 
Advisor 
 
Views:  2,189 
Reposts and favourites: 165 

WHAT WORKED 
• Workshop on Sustainability and Textile Global 

Value Chain; Efficient Cooperation with 
Chinese-State-Run Group; South-South 
Cooperation fund 

• Launch of Pollution Free Planet Report 
• International Youth Forum; Kubuqi Business 

Model 
• World Cycling Day; UN Environment & 

Mobike announcement 
• World Rhino Day 

CHINESE  

WeChat Summary 

Followers : 24,971 

Posts: 16 

Reach: 391K 

Reposts: 1,897 

Likes: 333 

New followers: 400            

Weibo Summary 

Followers : 140,377          

Posts: 63 

Impressions: 18M 

Likes:2,080 

Comments: 962 

New followers: 1,878 

 



TOP POSTS  

 SOCIAL MEDIA - LANGUAGES SEP 

2017 

Total audience: 52,101 

Total Posts: 16 

Total Reach: 123K  

New likes: 2,101 

Vs 37 posts, 296K reach and 1,494 new likes last 

month 

FACEBOOK TWITTER 

Total audience: 5,950 

Total Posts: 55 

Total Reach: 752K 

New likes: 547 

Vs 32 posts, 113K reach and 113 new likes last 

month 

Total audience: 106,254 

Total Posts: 53 

Total Reach: 2M 

New likes: 19,467 

Vs 47 posts, 1.5M reach and 16,175 new likes last 

month 

Total followers: 14,130 

Total Tweets: 20 

Total impressions: 79K 

New followers: 665 

Vs  58 tweets 195K Reach and 298 new followers 

last month  

Total followers: 30,205 

Total Tweets: 112 

Total Impressions: 1.8M 

New followers: 2,345 

Vs. 112 tweets, 2M Reach and 1,915 new 

followers last month  

Total followers: 8,415 

Total Tweets: 407 

Total Impressions: 401K 

New followers: 315 

Vs 202 tweets, 96K Reach and 170 followers  
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RUSSIAN 

FRENCH 

SPANISH 

RUSSIAN 

FRENCH 

SPANISH 

Total audience: 3,470 

Total Posts: 43 

Total Reach: 62K 

New likes: 65 

Vs 36 posts, 58K Reach and  56 new likes last 

month 

ARABIC 

 

Total followers: 10,227 

Total Tweets: 78 

Total Impressions: 71K 

New followers: 462 

Vs 98 tweets, 108K Reach and 202 new followers 

last month 

 

ARABIC 

LANGUAGE CONTENT 

HIGHLIGHTS  
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WEB 

SOCIAL MEDIA 

Bounce Rate: The percentage of visitors to a particular website 

who navigate away from the site after viewing only one page.  

 

Direct Traffic: Represents traffic to the web site with no referrer 

as one of the following: 1) the visitor typed the domain name 

directly into their browser, 2) the visitor bookmarked the site, 3) 

the visitor clicked on an email, shortcut, or other direct link 

 

Page Views: An instance of an Internet user visiting a particular 

page on a website. 

 

Referring Domain: A web site that refers a visitor to your site 

by linking to it. 

 

Visitors: The number of inferred individual people (filtered for 

spiders and robots), within a designated reporting timeframe, with 

activity consisting of one or more visits to a site.  

 

Visits: An instance of an Internet user visiting a particular page on 

a website. 

 

Engagement Rate: Is the percentage of people who saw a 

post and liked, shared, clicked or commented on it. Monthly 

engagement rate can be used as a benchmark to measure how 

posts perform on a daily/weekly basis. 

Eng.Rate = (Engaged users/Reach) *100 

 

Fans: Users who "like" a particular page on Facebook. 

 

Followers:  Users who have subscribed to Twitter/Instagram 

updates and will see your Tweets show up in their news stream.  

 

Replies: Replies are mentions that start with the @ handle of a 

specific user you’re engaging. 

 

Retweet: A retweet is when a user shares a post of another 

user with their followers. Twitter enables this action with their 

“retweet” button. 

 

Impressions:  Based on Twitter’s definition, the number of 

people who saw a tweet on the platform.   

 

Reach: Is the total number of estimated unique users that saw 

each post by UNEP. 

 

Tweet:  Any message posted on Twitter that is displayed to 

followers. 
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