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FOREWORD

Tourism is an industry that depends largely on the envi-
ronment for its continued well-being,. It is also an indus-
try that has a significant impact on the environment—
both the physical environment and the social environ-
ment which comprises the host communities in tourist
destinations.

With the growing importance of this sector, there is also
increasing concern from governments, the general public
and from the industry itself about the effects of tourism
on the environment. All these groups are well aware that
there have been rapid declines in tourist levels in some
areas where industry has already had damaging effects on
the environment.

A wide range of instruments can be used to put the tour-
ism industry on the path to sustainability. Regulations, of
course, are—and will remain—essential for defining the
legal framework within which the private sector should
operate and for establishing minimum standards and
processes. Economic instruments are also being increas-
ingly used by governments to address environmental is-
sues. However, voluntary proactive approaches are cer-
tainly the best way of ensuring long-term commitments
and improvements. This applies particularly to an indus-
try such as tourism, which is composed of a great many
small and medium-sized firms, and which has a vested in-
terest in not degrading the environment.

In late 1992, the Industry and Environment Office of
the United Nations Environment Programme
(UNEP/IE) undertook a survey of the global state of

voluntary environmental codes of conduct in the tourism
industry. A year later, a workshop was held to discuss the
results of the survey and the findings to which it gave
rise. The International Institute for Peace through Tour-
ism assisted in this endeavour.

The purpose of this publication is to make available to
governments, industry and other stakeholders a summary
of what is currently known about these codes, and to
provide those who wish to frame new codes with some
guidance as to how this is best done. As our conclusions
and recommendations show, it is extremely important
that those who frame codes recognize that implementa-
tion, monitoring and reporting on codes is just as impor-
tant as penning the words which the codes comprise. We
hope this publication will also help countries and organi-
zations develop such follow-up programmes.




THE NEED FOR ENVIRONMENTAL
CODES OF CONDUCT FOR TOURISM

The United Nations Conference on Environment and
Development, the Earth Summit held in Rio during
3-14 June 1992, marked an important stage in the de-
velopment of environmental concern among most of the
world’s industries. Agenda 21, the programme of action
agreed upon at the Conference, established the develop-
ment, adoption and implementation of Codes of Con-
duct by industries as a main priority for reaching the
goals of sustainable development. Chapter 30, ‘Strength-
ening the role of business and industry’, states:

‘Business and Industry, including transnational
corporations, should be encouraged to adopt and re-
port on the implementation of codes of conduct pro-
moting best environmental practice, such as the In-
ternational Chamber of Commerce’s Business Char-
ter on Sustainable Development and the chemical
industry’s responsible care initiative.’

THE DEVELOPMENT OF CODES OF CONDUCT

The International Chamber of Commerce (ICC) was
one of the first international organizations to establish a
general Code of Conduct for all industries and business-
es. The ICC Business Charter (see pages 4 and 5) was
first published in April 1991. It has been widely distrib-
uted, adopted by many organizations, large and small,
and served as a basis for the preparation of codes specific
to the travel and tourism industry, such as the one pre-
pared by The World Travel & Tourism Council (WTTC,
see page 6)

Voluntary codes of conduct are sets of guidelines
which industries draw up as a guide to how they should
operate. They are not enforced, nor are they enforceable.
However, experience shows that where such codes exist,
it is important that steps be taken to implement them,
and that attempts then be made to monitor the degree of
implementation. These issues are the subject of separate
chapters in this publication.

Industry finds voluntary codes to be an attractive al-
ternative to enforced regulation, and indeed often pro-
poses such codes in an effort to pre-empt regulation. Vol-
untary codes seem likely to play a particularly effective
role in relation to the environment. Many voluntary

codes of conduct form part of a larger package of plans
and policies which detail a particular industry’s environ-
mental stance.

Voluntary codes have become important in the tourist
industry. Not only have governments prepared codes for
their tourism industry but the industry has prepared a
number of codes for itself. In addition, codes now exist in
many countries for both host communities and for
tourists themselves.

TOURISM AND THE ENVIRONMENT

Tourism is a major world industry. According to World
Tourism Organizaton (WTQ) statistics, international
tourist arrivals reached 500 million for the first time in
1993, an increase of 3.8 per cent over 1992. In the same
year, international tourism receipts totalled US$324 mil-
lion (an increase of 9.3 per cent over 1992). Tourism
makes an important contribution to gross national prod-
uct in many countries and provides much needed foreign
exchange. The World Travel & Tourism Council
(WTTC) estimates that travel and tourism accounted for
10.1 per cent of global gross domestic product in 1994,
It is also an industry with considerable growth potential.
Furthermore, since the industry’s core product is the en-
vironment, it is not surprising that the environmental im-
pact of travel and tourism, underestimated in the past, is
now receiving more and more serious attention from
governments, industry and conservationists. Voluntary
environmental codes of conduct appear increasingly to
be a valuable tool for raising awareness in the tourism in-
dustry about environmental issues and for promoting
self-regulation.

The 1980 Manila Declaration of the World Tourism
Organization (WTO) challenged the industry with a
concept of tourism that emphasizes the social, cultural,
environmental, economic, educational and political val-
ues of tourism,

The protection, enhancement and improvement of
various components of man’s emvironment are
among the fundamental conditions for the harmo-
nious development of tourism. Similarly, rational
management of tourism may contribute to a large




extent to protecting and developing the physical en- The rights of tourists and host populations are set out

vironment and the cultural heritage as well as im- along with reciprocal obligations to respect each other in

proving the quality of life ... tourism brings people their enjoyment of these rights. The bill also addresses

closer together and creates an awareness of the diver- the obligations of states to develop policies aimed at pro-

sity of ways of life, traditions and aspirations.’ moting harmonious development of domestic and inter-

Manila Declaration national tourism. This Bill of Rights was an historic vol-

untary code of conduct for the tourism industry and, al-

In 1985 a Tourism Bill of Rights was adopted by though it is not specifically concerned with the environ-
WTO at its general assembly in Sofia, Bulgaria. It ac- ment, it is included as an appendix for this reason.

knowledges the rights of individuals to rest and leisure. The industry itself has recognized and acknowledged
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the vital relationship between tourism and the environ-
ment for many years. The World Travel & Tourism
Council, for example, has issued a set of definitive guide-
lines which stress a number of key issues such as the im-
portance of self-regulation, the need for monitoring, and

the encouragement of education and research. It has also
set up a research centre with a specific brief to examine
the environmental practices of the travel and tourism in-
dustry in response to these guidelines. Similarly, the Pa-
cific Asia Travel Association (PATA) has consistently sup-

ported the improvement of the natural, social and cultural
environment since its inception more than 40 years ago
through conferences such as PATA 73 in Kyoto, and
PATA 91 in Bali. The PATA code is on page 18.

Agenda 21 recognizes the considerable role that tour-
ism can play in bringing about environmental improve-
ment. Attempts have been made to use the tourism in-
dustry in this way. The Ecotourism Society (TES), for
example, an international, non-profit organization, was
created specifically to find the resources and build up the




expertise needed to make tourism a viable tool for con-
servation and sustainable development. It serves tour op-
erators, conservation professionals, park managers, gov-
ernment officials, lodge owners, consultants and other
professionals striving to implement ecotourism projects
worldwide, and has published Ecotourism Guidelines For
Nature Tour Operators (see box on page 7).

THE UNEP INDUSTRY

AND ENVIRONMENT SURVEY

The United Nations Environment Programme’s Industry
and Environment centre (UNEP/IE) conducted a sur-
vey on environmental codes of conduct for tourism
among countries and international associations in late
1992. The purpose of the survey was to:

% identify existing codes of conduct at the national and




international level, and activities being undertaken to
implement them; and

4 identfy actions that can be taken at the international
level in support of the development and implementa-
tion of voluntary codes of conduct.

The International Institute for Peace through Tour-
ism (IIPT) assisted UNEP/IE in this initiative. The sur-
vey showed a growing interest among both countries
and international associations in developing voluntary
codes of conduct and a desire to learn more about exist-
ing codes and examples of good practice. It also showed
that the development of environmental codes of con-
duct for tourism is still in its infancy, with most codes
having been developed only within the past two years or
s0.

The survey enabled UNEP to identify the main codes
produced to date. However, UNEP does not claim that
its survey was exhaustive, and further codes have been de-
veloped since the survey was completed. The 30 or so
codes reproduced here are only a sample of those in exis-
tence. They have been included to illustrate certain key

points about the development of codes. Neither the order
in which they appear, nor the exclusion of codes from this
publication, should be interpreted as significant.

The survey showed that the one resource on which the
tourism industry can thrive and grow is the environ-
ment—protecting the environment is thus essential to the
survival of tourism in many regions of the world; as much
is apparent from the decline of tourism in areas where the
environment has already been damaged.

The survey also showed that consumers are increas-
ingly looking for more environmentally-responsible
products and services. Governments, industry and indi-
vidual firms are aware that improved practices have to be
developed, and that codes of conduct are one of the best
means of promoting such practices, particularly in an in-
dustry that is comprised mainly of a large number of
small and medium-sized firms. All these firms have to be
involved if the industry as a whole is to move towards
sustainable development, and codes of conduct are one
of the best means of unifying the industry’s efforts to
protect the environment on which its future business
largely depends.




THE OBJECTIVES OF VOLUNTARY
CODES OF CONDUCT FOR TOURISM
The objectives of voluntary codes of conduct are to:

@ serve as a catalyst for dialogue between government
agencies, industry sectors, community interests, envi-
ronmental and cultural NGOs and other stakeholders
in tourism development;

% create an awareness within industry and governments
of the importance of sound environmental policies
and management, and encourage them to promote a
quality environment and therefore a sustainable in-
dustry;

¢ heighten awareness among international and domes-
tic visitors of the importance of appropriate behaviour
with respect to both the natural and cultural environ-
ment they experience;

% to sensitize host populations to the importance of en-
vironmental protection and the host-guest relation-
ship; and

¢ to encourage cooperation among industry sectors,
government agencies, host communities and NGOs
to achieve the goals listed above.

THE BENEFITS OF VOLUNTARY

CODES OF CONDUCT FOR TOURISM

The benefits of successfully implementing voluntary
codes of conduct include:

< improvements in the natural environment and in the
sustainability of the tourist industry, strengthening
the industry’s long-term future;

% an improved image for the tourist destinations cov-
ered by the code, giving them a competitive edge
over other destinations;

< improvements in the quality of tourism products and
services in both the short and long term;

% political support which help to extract funding and
assistance for new tourism products;

< an ability to attract tourists who are seeking environ-
mentally-responsible forms of tourism;

% improved motivation and team spirit for those work-
ing in the tourism industry;

% improved company image;

¢ reduced costs as a result of more efficient practices for
energy conservation, water conservation and waste re-
duction;

% support for local economy and infrastructure which
may catalyse further tourism development; and

< improved quality of life for the host communities.

These benefits are itemized in more detail in the pre-
amble to the Canadian Code of Ethics and Guidelines
which is reproduced in the box above.




THE PURPOSE OF THIS DOCUMENT
This publication is produced in order to:

% review existing codes of conduct at the national and
international level which relate to the industry as a
whole and to key sectors of the industry;

% to review codes related to tourists and to host popu-
lations;

% suggest the main areas to be covered in developing
codes of conduct for the industry and provide exam-
ples of clauses from existing codes which cover these
arcas; and

% provide examples of programmes and initiatives car-
ried out by governments, industry associations, com-
panies and NGOs in support of sustainable tourism
practices.

UNEP/IE organized a workshop in Paris, in Decem-
ber 1993, as a follow-up to the survey on codes of con-
duct mentioned above. Senior representatives from gov-
ernments, tourist boards, industry associations and
NGOs participated.

The workshop reviewed an earlier draft of this docu-
ment, suggesting valuable ways of improving and adding
to it which have been included in this version.




ENVIRONMENTAL CODES OF
CONDUCT FOR THE TOURISM
INDUSTRY

The UNEP/IE survey indicates that government organi-
zations such as national tourist boards, industry associa-
tions and non-governmental organizations are the princi-
ple developers of environmental codes for the tourism in-
dustry. However, the codes vary greatly in coverage and
content: there are national, regional and international in-
dustry codes, as well as codes that focus on specific sec-
tors of the industry and on specific sites. The codes tend
also to focus on a few specific themes that are common
to many of them. There is also considerable variation in
the status, responsibility and resources of the organiza-
tions that have developed codes.

A discussion of industry codes therefore needs to
consider both the origin and the scope of codes. This
chapter deals in turn with:

% government organizations such as national tourist
boards;

% industry association codes, at national, regional and

international levels;

sector-specific codes;

site-specific codes; and

¢ P %

codes by non-governmental organizations (NGOs).

This is followed by a discussion of the contents of the
code, which deals with the themes found in many of the
codes:

% overall environmental commitment;

% recognizing overall responsibility;

4 taking the environment into account in planning and
development;

% environmentally-sound management practices;

% cooperation with other sectors; and

% public awareness.

THE ORIGINS OF THE CODES

GOVERNMENT ORGANIZATIONS

Government organization codes have a national focus,
and address the development and management of sus-

tainable tourism without specific relevance to the differ-
ent sectors that comprise the industry.

With the primary intention of initiating a nation-wide
dialogue on sustainable tourism, for example, the Tour-
ism Industry Association of Canada joined forces with
the National Round Table of the Environment and
Economy to produce a Code of Ethics and Guidelines
for the Tourism Industry (see page 12). The guidelines
were then formulated in greater detail for five key sectors
of the tourism industry, one of which was for ministries
of tourism at national and provincial level.

The English Tourist Board has published Principles
for Balanced Development, which has since been followed
by a number of sustainable tourism development initia-
tives which are discussed later in this publication.

In cooperation with a number of government and
non-government bodies, the Finnish Tourist Board de-
veloped and published Sustainable Tourism—the Chal-
lenge for the 1990s for Finnish Tourism. This contains an
introduction to environmentally-sustainable tourism, and
outlines key principles together with information on prac-
tical measures on how they could be implemented. The
text of the last two items is reproduced on pages 14-15.

In some cases, governments have worked together to
frame codes for areas which lie outside strict national juris-
diction. Thus the Antarctic Treaty Consultative Meetings,
which are responsible for managing the 1961 Antarctic
Treaty and implementing its Environmental Protocol,
adopted in April 1994 a recommendation with two sets of
guidelines for Antarctic tourism, one for the tourism in-
dustry and another for tourists (see pages 26 and 40).

INDUSTRY ASSOCIATIONS

National level
Most industry association codes are focused on cross-sec-
toral tourism development at the national level.

In Australia and New Zealand, national tourism in-
dustry associations have taken similar initiatives. In Aus-
tralia, an industry association initiative led to the compi-
lation of the Code of Environmental Practice for the Aus-
tralian Tourism Industry (see page 21), while Principles
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for Environmentally Responsible Tourism (see page 16)
were developed and published in New Zealand.

A different approach has been taken, however, by the
Travel Industry Association of America. This has ad-
dressed environment issues not through a code but
through a publication called Tourism and the Environ-
ment. In the sub-section entitled “Things businesses can
do’ (see box on page 17), travel and tourism companies
are told how they can develop and maintain environmen-
tally-responsible operations. Information and practical
advice are provided on the greening of corporate
philosophies and internal management strategies, com-
pliance with legislation, communication with grassroots
groups and environmental organizations, and operational
guidelines on waste management, the improvement and
protection of air quality, and energy conservation are
provided.

Regional level

Regional codes developed by industry associations out-
line principles for sustainable tourism development, ap-
plicable to the all sectors of the industry. The codes tend
also to serve as a tool to guide the activities of the orga-
nization itself, as well as its members.

Industry association codes on a regional basis are best
exemplified by PATA’s Code for Environmental Responsi-
ble Tourism in the Pacific Asian Region. This code in-
cludes environmental guidelines and addresses the educa-
tion of tourists and the establishment of environmental
policies and guidelines for various sectors of the industry.

The PATA code (see page 18) has served as a basis for
many sustainable development efforts in the Asia Pacific
region. The Tourism Authority of Thailand, for example,
has launched a country-wide tourism development pro-
gramme based on this code.

Still on a regional level, the Ecotourism Manifesto of
the Africa Travel Association (page 24), and the Euro-
pean Tourism Action Group’s Policy Statement are of in-
terest. Though these are not codes of conduct in a tradi-
tional sense, they serve as guidelines on environmentally-
responsible tourism to the organization and to its mem-
bers.

International level

When considering internationally-focused —industry
codes, the ICC’s Business Charter for Sustainable Devel-
opment, though not specifically concerned with tourism,
has been widely accepted, and has been used as the basis
for the development of many environment codes includ-
ing the WTTC’s environmental guidelines. Based upon
the Charter, the Global Environmental Management Ini-
tiative (GEMI) has developed an Environmental Self-As-
sessment Programme which is being used to help enter-
prises improve their environmental performance.

More relevant to tourism, the WITC’s Environmen-
tal Guidelines (see page 6) are intended to help compa-
nies and governments engaged in policy formulation.
These guidelines were used as a base for the develop-
ment of the GREEN GLOBE environment management
and awareness programme. WTTC also asks member

13



companies to ‘sign up’ for implementation of the guide-
lines.

The Charter of Ethics for Tourism and the Environ-
ment of the AIT/FIA (page 22) is concerned mainly
with the development of tourism in harmony with the
natural and human environment of the host destination.

SECTOR-SPECIFIC CODES

Sector-specific codes have been formulated by both in-
dustry organizations and NGOs.

The International Hotels Environment Initiative
(IHEI), for example, was founded in collaboration with
11 of the world’s leading hotel chains and the Prince of
Wales Business Leader’s Forum. The Initiative’s Charter
for Environmental Action in the International Hotel and
Catering Industry outlines a number of activities that are
being implemented to promote environmental practices

14

in the hotel industry. These are described in the box on
page 13.

In a related area, a survey conducted in 1989 revealed
that hostellers have a keen interest in environmental is-
sues. These results, together with the fact that educating
youth about the environment is a part of Hostelling In-
ternational’s mission, prompted the International Youth
Hostels Federation to develop and adopt an Environ-
mental Charter in 1992 (see page 25). This was followed
by the development of guidelines to help National Asso-
ciations to implement the Charter,

Recognizing the need for an integrated approach to
environmental issues and the importance of maintaining

the environment as an renewable resource, the European
Tour Operators Association formed an environmental
working group which led to its Environmental Guide-
lines for Tour Operators. These guidelines outline areas
where both the tour operator and the visitor can help




protect the environment and emphasize the need for in-
creased cooperation between tour operators, visitors, lo-
cal residents and local authorities,

Guidelines for ecotourism and nature tourism are nu-
merous and focus on specific destinations or activities. In
the United States, for example, the Ecotourism Society
has formulated Guidelines for Nature Tour Operators (see
page 7) which outline predeparture, guiding, monitoring
and management programmes aimed at minimizing the
environmental impacts of the tour.

SITE-SPECIFIC GUIDELINES

The UNEP survey revealed a number of site-specific in-
dustry codes. The National Parks Service of the United
States, for example, sets out guidelines in regard to sus-
tainable development and design, in a publication entitled
20-20 Sustainable Design. This publication stresses the

importance of designing parks to reflect their environ-
mental setting; to maintain and encourage biodiversity; to
construct and retrofit facilities using energy-efficient ma-
terials and building techniques; to operate and maintain
facilities to promote their sustainability; and to illustrate
and promote conservation principles and practices
through sustainable design and ecologically-sensitive use.
The National Parks Board of South Africa addresses the
question of responsible tourism in its mission statement
and list of key objectives. Among other things, the Board
< endorses the principles of The World Conservation
Union (IUCN), the World Wide Fund for Nature
(WWEF) and the United Nations Environment Pro-
gramme (UNEP);
< commits itself to executing the resolutions that result-
ed from UNCED in 1992 in Rio de Janeiro;
< supports the guidelines of the World Conservation
Strategy;




< commits itself to international, national and local co-
operation;

% acknowledges the need for the use of natural re-
sources in wilderness areas for the recreation and spir-
itual inspiration of all South Africans;

% commits itself to the non-consumptive use and man-

agement of wilderness areas; and

% commits itself to the conservation and judicious usage
of the natural, historical and cultural heritage of
South Africa.

As already mentioned, the Antarctic Treaty Consulta-
tive Meetings have recently adopted a recommendation
covering two aspects of tourism in the Antarctic. These
are Guidance for those Organizing and Conducting Tour-
ism and Non-governmental Activities in the Antarctic
and Guidance for Visitors to the Antarctic (see pages 26
and 40). The International Association of Antarctic Tour
Operators has also developed its own Guidelines of Con-
duct for Antarctic Tour Operators.
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NON-GOVERNMENT ORGANIZATIONS

Minimizing the environmental impacts of tourism is in-
creasingly considered a global priority. As a result, sever-
al NGOs have implemented green tourism programmes.
For example, WWF and Tourism Concern have jointly
published Beyond the Greem Horizon, in which are in-
cluded Principles for Sustainable Tourism. ICOMOS has
adopted a Charter for Cultural Tourism which was fol-
lowed by a further publication, Basis for Action, which
calls for the integration of cultural assets in social and
economic planning, and the joint efforts of tourism
bodies and bodies concerned with natural and cultural
heritage to protect the cultural patrimony which is the
very basis of international tourism. ITUCN has developed
sustainable tourism strategies and The Ecotourism Soci-
ety has developed Guidelines for Nature Tour Operators.
As with codes, these aim to catalyse and strengthen ef-
forts to promote environmentally-responsible tourism.







THE CONTENT OF THE CODES
The UNEP/IE survey identified several issues which are
common to most industry codes:
overall environmental commitment;
recognizing overall responsibility;
taking the environment into account in planning and
development;
environmentally-sound management practices;
cooperation with other sectors; and
public awareness.

OVERALL ENVIRONMENTAL COMMITMENT

Most codes make an overall commitment to the environ-

ment. Some of the most common points made are:

4 that tourism development must consider all aspects of
the human and natural environment;

% that tourism development should be sustainable;

4 that the industry should be supportive of local and
national planning bodies;

% that environmentally-responsible tourism organiza-
tions should be rewarded; and

< that the environment should be interpreted to in-
clude not only ecosystems but also people and their
communities.

These points are stressed, for example, in the publica-
tions of AIT/FIA, PATA, the English Tourist Board,
and the country codes of Australia, New Zealand, Cana-
da and Finland.

The WTTC’s Environmental Guidelines, addressing
both governments and travel and tourism companies, ex-
plicitly recommends that ‘travel and tourism companies
should state their commitment to environmentally com-
patible growth’.

The ICOMOS Charter on Cultural Tourism declares
that its primary aim is to ‘respect and protect the authen-
ticity and diversity of cultural values’.

The WWF and Tourism Concern Principles for Sus-
tainable Tourism state that ‘conservation and sustainable




use of resources—natural, social and cultural—is crucial
and makes long-term business sense’.

RECOGNIZING OVERALL RESPONSIBILITY
Many codes stress that the industry should accept re-

sponsibility for the environmental impact of tourism de-
velopment, and that it should undertake corrective ac-
tion where necessary.

The ICC Business Charter advocates that environ-
ment management should be recognized as one of the
highest corporate priorities and as a key determinant to
sustainable tourism.

The country codes of Australia, Canada and New
Zealand, as well as those of PATA and WTTC, remark
that the industry as a whole should accept environmental
responsibility, and PATA goes on to stress the impor-
tance of complying with local and international legisla-
tion because legislation is one of the the fundamental
starting points of environmentally-responsible practices.

The WTTC guidelines also advocate self-regulation in
environmental practices.

TAKING THE ENVIRONMENT INTO ACCOUNT
IN PLANNING AND DEVELOPMENT

Since tourism should be developed as a self-sustaining ac-
tivity, the industry must be integrated with other land-use
policies. This may involve a number of activities, including:
% recognizing that every part of the environment has
limits beyond which development should not take
place, particularly in sensitive areas;
taking into account land-use planning and environ-
mental constraints for the siting of facilities;
integrating tourism development with the human val-
ues of the host destination and encouraging the par-
ticipation of host communities in decision-making
processes;
incorporating sustainability concepts into design and
construction; and
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integrating these considerations into a full environ-
mental impact assessment, and monitoring implemen-
tation after development.

These issues are mentioned in the publications of the

ICC, AIT/FIA, PATA, WTTC, ETB, and the country
codes of Australia, Canada, Finland, Mauritius and New
Zealand.

ENVIRONMENTALLY-SOUND
MANAGEMENT PRACTICES

Management functions include:

&
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minimizing the negative impacts of tourism by carry-
ing out environment audits or using other techniques
to assess and improve on water and energy conserva-
tion, waste minimization and recycling (cited in the
codes of WTTC, PATA, ETB, all country codes, the
Ecotourism Society Guidelines, the WWE/Tourism
Concern principles, and the Travel Industry Associa-
tion of America publication);

ensuring positive visitor experience by effective visitor
management, control and education, cited in the
country codes of Australia, Canada, Finland and New
Zealand, the TES guidelines, and the European Tour
Operators guidelines;

providing environmental training for staff, and moti-
vating them effectively, cited in the country codes of
Australia, Canada, Finland and New Zealand as well
as in the codes of WITC and IHEI, and in the
WWE /Tourism Concern principles;

monitoring and reporting of environmental perfor-
mance, cited in the ICC charter, the guidelines of the
WTTC and TES, the IUCN’s sustainable development
strategies and the WWEF /Tourism Concern principles;
continuous improvement of environmental perfor-
mance, cited in the ICC charter and the guidelines of
the WI'TC; and

managing tourism enterprises so that they support
the local economy (mentioned in the Finnish Code
and the WWEF /Tourism Concern principles).




COOPERATION WITH OTHER SECTORS

Many codes, charters and strategies stress the importance
of effective cooperation and communication between the
public and private sectors as well as the need to exchange
information and experience between and within sectors.
These issues are cited in the country codes of Australia,
Canada and Finland as well as the codes of WITC, PATA,

AIT/FIA, 1IPT, ETAG and ETB, the cultural tourism
charter of ICOMOS, the TUCN’s sustainable development
strategies, and the WWEF /Tourism Concern principles.
The International Hotels Environment Initiative col-
laborates with appropriate national and international or-
ganizations to ensure the widest possible awareness and
observance of the initiative and the practice it promotes.




The European Tourism Action Group spells out the and preservation of natural resources.
issues involved in some detail: & Where this is necessary, it should be done in con-
‘Government and industry partnership is also required. sultation with industry.”

& Private sector investment is crucial, but success-
ful action depends on a close partnership between PUBLIC AWARENESS
the public and private sectors to meet maorket
needs yet respect environmental considerations. Increasing public awareness of the importance of envi-
The industry in Europe is increasingly aware of ronmentally and culturally responsible tourism is cited as
the importance of such partnerships and bas ex- an important issue in many codes. PATA, for example,
pressed willingness to play an active role, but the encourages its members to celebrate the UN Environ-
machinery for consultation and cooperation in ment Day in June every year as a means of increasing
the wide field of tourism is lacking too, and too public awareness of the importance of environmentally-
often, government policies are uncoordinated. sound forms of tourism. The AIT/FIA code is more spe-
Improved  public/private sector cooperation, cific:
rather than regulatory measures are needed to ‘@ Mass media, schools and colleges should imple-
ensure that environmental programs are effec- ment appropriate educational programs at all
tive and comprehensive, especially in developing levels, supported by visits to sites in order to en-
new tourist vegions. force this code for tourism and environment.

International cooperation may be necessary to pre- Such programs should encompass both scientific

serve public health and safety, and the conservation and humanistic matters rvelated to tourism and




the natural and cultural heritage.

At the level of higher education, professional
schools and reseavch departments in universities
should unite their efforts to achieve a better un-
derstanding of the impact of tourism and a bet-
ter grasp of improving the planning and behav-
tour of mass tourism.’

Canada’s Guidelines for the Industry stress that it
should ‘Foster greater public awareness of the economic,
social, cultural, and environmental significance of tour-
ism’. A public awareness programme is recognized as an
important part of the Code of Conduct, and details are
developed for five separate audiences. That for national
and local Ministries of Tourism includes these points:

& Promote public and industry awareness of the
economic, social, cultural and envivonmental
significance of tourism.

< Encourage efforts within schools and the commi-

nity to bring increased awareness to the concept
of sustainable development and the potential
contribution of tourism towards this end.

% Include Codes of Ethics of Tourists and for In-

dustry in literature.

@ Collaborate with industry in identifying and

publicizing success stories.

Some of the smaller but tourist-intensive countries
also devote considerable effort to increasing public aware-
ness of the issues involved. The Finnish code was given
wide media attention in an effort to raise public awareness
about the environmental impact of tourism and related
environmental issues. Similarly, the Tourism Develop-
ment Authority in Trinidad and Tobago works closely
with all agencies and departments (especially the Forestry
Department and the Institute of Marine Affairs) to create
public awareness of and sensitivity to environmental mat-
ters. This is achieved through such activities as poster and
essay competitions, seminars and workshops, and publish-
ing articles in magazines and newspapers.




ADDITIONAL CODES OF CONDUCT
FOR THE TOURISM INDUSTRY













ENVIRONMENTAL CODES OF
CONDUCT FOR HOST COMMUNITIES

Host communities have a major role to play in the devel-

opment and maintenance of sustainable tourism. Host-

guest relationships and their associated conflicts are well
documented but have received little pracrical attention.

Codes for host communities, when thoughtfully devel-

oped and implemented, can be a useful tool to address

issues such as:

% the role of the local population in tourism develop-
ment;

% safeguarding local cultures and tradition;

% educating the local population on the importance of
maintaining a balance between conservation and
preservation, and economic development; and

4 providing quality tourist products and experiences.

Codes for host communities have not yet been ex-
tensively developed but address four major issues: the so-
cial norms and practices of the host community, the cul-

tural norms and practices of the host community, the
economic development of the destination, and the pro-
tection and preservation of the environment.

The codes used to illustrate these issues in this chap-
ter are the Tourism Codes of Ethics for Mauritians which
was developed by the Bishops of Mauritius with the assis-
tance of tourism professionals, and We, the responsible host
population, created by the working group Tourism with
Insight and Understanding, based in Germany.

The Mauritian code tends to concentrate on the cul-
tural and social aspects of the local population. It ex-
horts the local Mauritian population to greet tourists
with a smile, to keep their roads and houses clean and
orderly, and to offer examples of their local music, art
and cuisine. At the same time, it stresses, Mauritians
should not forget their culture in an attempt to influence
tourists. ‘Do not allow our spiritual rituals to be regard-
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ed as folklore fit simply for filming,’ it says: ‘Teach our
visitors respect for our sacred places’.

The German example has been developed as a broad-
er code which stresses the importance of community par-
ticipation in the sustainable development of tourism. The
full text of the German example is reproduced above.
‘One of our principles in tourism development,’ says We,
the host population, ‘is to observe and foster the natural
and cultural characteristics or our region. We expect our
guests to be prepared to accept this principle. We want
our local culture to remain independent and alive. We
protect and promote our architecture, our handicrafts,
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our language, our customs and our cuisine.’

The code is also careful to allot tourism its appropri-
ate place in development priorities. ‘We want to counter
the danger of one-sided economic development and
over-dependence on the tourist trade. We éupport_ the
strengthening of agriculture and small-scale trade as well
as their partnership with tourism. We strive for a qualita-
tive improvement of jobs in tourism. We also continually
explore all possibilities for the creation of new jobs out-
side the tourist trade.”




ENVIRONMENTAL CODES OF
CONDUCT FOR TOURISTS

The primary reason for producing tourist codes is to per-
suade tourists to play an active and positive role in help-
ing protect the environment and engage sympathetically
with their host communities. They also help promote the
concept of sustainable consumption, as stressed in Agen-
da 21. Codes for tourists can also be used:

< as a means of informing tour operators and travel
agents about the additional information on environ-
mental issues that can be provided to tourists;

« as a means of highlighting to tour operators and trav-
el agents the issues that need to be addressed when
developing ‘greener’ tour packages; and

4 as a valuable tool in the preparation of training pro-
grammes for tour guides.

Tourist codes are widely used and are often site-spe-
cific. They have been developed by many different insti-
tutions, including ministries of tourism, national tourist
commissions, tourist boards, industry associations, non-
governmental organizations, the management of tourist
attractions, resorts and sites, and educational and com-
munity organizations.

The UNEP survey identified three different kinds of
codes for tourists:




% codes which serve as general behaviour guidelines;

% codes which address specialist activities such as sports
and other pastimes; and

% codes which deal with specific sites and cities.

GENERAL BEHAVIOUR GUIDELINES

General behaviour guidelines address both the planning of

the trip, and issues which arise at the destination or site.
Planning advice includes:

4 learn as much as possible about your destination;

% patronize suppliers (such as airlines, tour operators,
travel agents and hotels) which demonstrate a com-
mitment to environmental practices;

# plan vacations and visits during the off-peak season;

% visit lesser-known destinations,

Destination advice includes:
¢ respect local cultures and traditions (many codes ad-
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vise discretion when taking photographs and when
making gifts);

consider the privacy, culture, habits and traditions of
host communities;

support the local economy by buying local goods and
services;

contribute to local conservation efforts;

conserve and preserve the natural environment, its
ecosystems and its wildlife;

don’t disfigure cultural sites and monuments;

use energy and water, and dispose of waste, efficiently;
be careful with fire;

don’t make unnecessary noise; and

use only designated roads and paths;

Two examples of general behaviour codes are shown

here, one for ASTA’s 10 Commandments (page 33) and
one for the Himalayan region (above) produced by
Tourism Concern in conjunction with people in the area
and with the industry.




The way in which guidelines are distributed affects
their success.Visitor codes need to be frequently reiterat-
ed to be most effective. The most successful codes reach
travellers before they leave home.

SPECIFIC TOURIST ACTIVITIES

These codes attempt to educate the tourist on the basic
premise: enjoy but don’t destroy.
The UNEP survey found that these codes are usually

developed by the authority managing the site where the
activity takes place. The Swiss Sports Federation, for ex-
ample, has developed codes of behaviour for ramblers,
skiers, water sports enthusiasts and mountain bikers. The
Marine Parks Authority of the Cayman Islands has devel-
oped guidelines for divers on the prevention of damage.
The Ministry of Environmental and Natural Services of
Trinidad and Tobago has developed a guide for turtle
watching (see box above).
A few common issues are addressed by most codes:
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% avoid disturbing wildlife and damaging ecosystems;
% dispose of waste properly;

% respect the practices of the local community; and
# respect local legislation.

SITE-SPECIFIC CODES

Site-specific codes address the behaviour of tourists at
specific locations, for example the Guidelines of Conduct
Sfor Antarctica Visitors, developed by the International
Association of Antarctic Tour Operators; the Anapurna
Conservation Area (Nepal) Project’s code of conduct,
developed by the operators of the project; and the code
for visitors developed by the Convention and Visitors
Bureau and Environment Protection Office of the City
of Heidelberg, Germany (see box opposite).

These codes combine guidelines which are location-
oriented as well as those of a more general nature:

dispose of waste carefully;
protect the natural and cultural environment;
use energy efficiently;

¢ PP

pay a fair price for goods and services—haggling over
tiny sums usually results in an unfair return and gen-
erates ill feeling;

% do not give money, sweets or other items to begging
children—there are other ways to help them.

Codes for cities, such as the Heidelberg visitors code,
make special mention of the following elements:

% environmentally-sensitive means of transport;
% purchase eco-labelled products; and
% avoid buying elaborately packaged products, non-re-

turnable bottles and battery-driven devices—use re-
turnable bottles and rechargeable batteries.

CONCLUSIONS

Some codes of conduct have not been well received by
tourists, and efforts should be made to ensure that codes
of conduct create a positive impact on tourists. They
should carry a positive message, and be precise and func-
tional. It is vital that all codes are prepared in consulta-
tion with both potential tourists and with host popula-
tions.

Though most codes address international tourists, the
importance of domestic tourists should not be over-
looked. In most countries the volume and importance of
domestic tourism heavily outweighs that of international
tourism. It is thus of vital importance that codes address
these visitors, especially young people. Finally, it should
be stressed that a wide range of media be used to distrib-
ute codes.

ADDITIONAL CODES OF CONDUCT
FOR TOURISTS

The following six pages include a number of additional
codes of conduct for tourists.
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IMPLEMENTATION OF
ENVIRONMENTAL CODES OF
CONDUCT FOR TOURISM

Codes of conduct must be implemented if their potential
benefits are to be realized. In most industries, including
tourism, codes are often poorly implemented.

If real changes are to be made, the organizations that
develop codes must take responsibility for implementing
them. Since codes are usually developed by governments
and industry associations as part of an overall environ-
ment policy, implementation is rarely directly only to the
codes but is part of a larger process.

This chapter provides examples of the tools and the
programmes which both the public and the private sec-
tors have found useful in implementation.

MAKING A START

The implementation process is best begun by appointing
a working group or task force to plan and carry out im-
plementation of the code. Indeed, working groups of
this kind, comprising all the various stakeholders, are of-
ten used to prepare the code in the first place, and this
makes implementation easier. In the United Kingdom,
for example, the Secretary of State for Employment com-
missioned a task force to investigate environmental con-
flicts related to tourism, and to identify the retroactive
action that had taken place. The work of the task force,
which concentrated largely on the practical aspects of vis-
itor management, was published and subsequently trig-
gered off many other initiatives. In Finland, a working
group of government representatives, including members
of the Finnish Tourist Board, were made responsible for
the development and dissemination of the environmental
code for tourism. This group has now been expanded to
include industry representatives, and will spearhead the
implementation of the code.

METHODS OF IMPLEMENTATION

A number of tools can be used to support the implemen-
tation of the codes. These tools, which are used by gov-
ernment, non-government and industry organizations
alike, are listed below.

4 dissemination and publicity campaigns;

publications;

seminars and conferences;
pilot projects;

awards;

education and training; and
technical assistance.

GBS e e

These tools will prove more effective when they are
combined in an integrated package. Examples of such
packages are given in the boxes to this chapter, which
deal separately with packages designed by national orga-
nizations, tourism associations and non-governmental
organizations.

DISSEMINATION AND PUBLICITY CAMPAIGNS

The first, and most important, step in implementation is
to let people know of the existence of the code. Atten-
tion should be directed at both the industry and the gen-
eral public. This can be done through announcements in
the national and local press, on radio and television, and
by the production of videos, brochures and books (see
publications, below). Special lectures can be arranged in
schools, universities and industries. A particularly effec-
tive means of raising public awareness is the use of
awards and the donation of insignia for special achieve-
ments.

The World Travel & Tourism Council, for example,
launched a campaign of this kind called GREEN
GLOBE. This combined a global awareness programme
with an environmental management programme aimed
at all organizations within the industry. Its aims were to
increase environmental responsiveness throughout the
industry, obtain participation from all sectors, emphasize
that good environmental practice is good business,
demonstrate the commitment of the industry through
the use of the GREEN GLOBE logo, and highlight ex-
amples of best practice and outstanding progress.

WWE is an organization which has the raising of pub-
lic awareness of environmental issues as one of its main
goals. To do this it produces many public service an-

... continued on page 48
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... continued from page 45

nouncements, video news releases and documentary
films, some of which deal with travel and transport is-
sues. Other organizations that have used publicity cam-
paigns as part of their implementation process are the
ICC, PATA (with its Gold Awards) and ASTA. The
Tourist Authority of Thailand has also launched a public-
ity campaign to raise environmental awareness amongst
local populations. Dissemination of the Finnish codes
was supported by a publicity campaign and the Tourism
Development Authority of Trinidad and Tobago aims to
create public awareness of environment matters through
the national press and by launching national competi-
tions.

Publication of codes of conduct is not in itself a suffi-
cient means of implementing codes, though a well writ-
ten code that is published and then widely disseminated
will be partially implemented. Additional techniques,
however, are nearly always required.

PUBLICATIONS

Publications are one of the main ways of supporting the
implementation of codes. Examples include:

@ The Green Light, published by the English Tourist
Board, the Countryside Commission and the Rural
Development Board in the United Kingdom;

% Tourism in National Parks published by the English
Tourist Board;

% the findings of the Task Force commissioned by the
UK Secretary of State for Employment were pub-
lished in Tourism and the Environment—Maintain-
ing a Balance;

% the Environment Initiative of the Scottish Tourist
Board has published Guidelines for the Development of
Tourism, and Going Green;

« the Tourism Authority of Thailand has produced a
handbook on the development of different types of
tourist destination;

# the WITC/WTTERC produces reports, occasional
publications and newsletters.

% the International Hotels Environment Initiative
(IHEI) has published a manual called Environmental
Management in the Hotel Industry—an Industry
Guide to Best Practice;

% based on the ICC Charter, the Global Environment
Management Initiative (GEMI) published in 1992
the Environmental Self-Assessment Program which is
intended to provide helpful ideas for assessing and
developing management programmes and improving

environmental quality performance; and

% the International Conference on Monuments and
Sites (ICOMOS) has produced a publication called
Management of Tourism in World Heritage Sites.

SEMINARS AND CONFERENCES

Seminars and conferences are a popular means of imple-
menting codes of conduct. The tourism development au-
thority of Trinidad and Tobago, for example, organizes
seminars and workshops to increase environmental
awareness of the local population. PATA sponsors work-
shops and conferences to raise awareness and highlight
the importance of sustainable tourism. Train-the-trainer
workshops are conducted throughout the region to
teach essential research, management, marketing, com-
munication and planning skills.

Other organizations that seek to implement their
codes in this way include the English Tourist Board, the
Scottish Tourist Board, the Ecotourism Society, ICO-
MOS, the World Wide Fund for Nature (WWF) and the
World Conservation Union.

PILOT PROJECTS

Pilot projects are usually used to demonstrate, test and
put into practice development and management strate-
gies. They are often the final step in the implementation
process.

In an effort to demonstrate the issues highlighted in
nation’s ethics and environmental code of conduct, the
Costa Rican Tourist Bureau has, in coordination with
the Ministry of Natural Resources, Mining and Energy,
and the National Parks Service, developed General Man-
agement Plans for protected regions in the country. In
the United Kingdom, following publication of the Green
Light by the English Tourist Board, the Countryside
Commission and the Rural Development Board, a na-
tional demonstration project was initiated. This resulted
in the production of an environmental kit for small and
medium-sized tourism businesses. Also in the United
Kingdom, following the publicaton of the findings of
the task force commissioned by the Secretary of State for
Employment, several seminars were held to stimulate ac-
tion on a local level. This was followed by pilot projects
to explore and further demonstrate techniques of envi-
ronmental management and responsible tourism. Pilot
projects have also been set up in Scotland.
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AWARDS

Awards are a way of both implementing codes and moni-
toring their effectiveness. As consumer demand for
‘greener’ tourism increases, awards often prove to be a
valuable marketing tool, and method of public disclo-
sure. Examples of organizations which have launched en-
vironmental awards include:

% the Green Tourism Awards scheme (later renamed
The Tourism and Environment Award) developed by
English Tourist Board;

% the GREEN GLOBE environmental management,
implementation and public awareness programme of
the WTTC has an achievement awards programme;

4% the Pacific Area Travel Association (PATA) makes its
‘Gold’ awards annually; and

% the American Society of Travel Agents (ASTA)/
Smithsonian also makes annual environmental awards.

EDUCATION AND TRAINING

Education and training are essential for all members of
the tourism industry if environmental performance is to
be improved. Several tourism organizations are now
making serious efforts to provide appropriate education
and training.

PATA provides education scholarships through the
PATA Foundation, and conducts ‘train-the-trainer’
workshops throughout the Asia Pacific region. PATA
was also instrumental in founding the Travel and Indus-
try management school at the University of Hawaii.
Training programmes and lectures are also provided by
the Tourism Authority of Thailand for government and
private sector employees. Training for 200 youth leaders
on environment and conservation management is provid-
ed on an annual basis.

The WTTC has recently opened its World Travel &
Tourism Human Resource Centre (WITHRC) in Van-
couver, Canada. In one of its first projects, WITHRC
will work closely with the WITERC to develop practical
GREEN GLOBE education and training packages on
travel, tourism and the environment.

In Costa Rica, the Tourism Micro Business organiza-
tion was set up as part of the pilot project to demonstrate

50

the issues highlighted in the country code. This organi-
zation supports educational programmes on the environ-
ment for young people living near protected areas.

The International Conference on Monuments and
Sites (ICOMOS) also provides technical and manage-
ment training on the conservation and management of
monuments and cultural sites.

The World Wide Fund for Nature (WWE) uses edu-
cational techniques in its field projects. In Jamaica a pro-
ject to diversify tourism in one particular area was
achieved by a workshop in which participants included all
the relevant stakeholders who examined the different
tourism scenarios for ‘best fit’ in terms of level and pro-
file, and then produced a strategy to implement it.

TECHNICAL ASSISTANCE

PATA operates a task force for tourism and related in-
dustry specialists to analyse destinations, products, and
services, and make recommendations on how they could
be improved. The World Travel & Tourism Council pro-
vides technical assistance through its GREEN GLOBE
project, as does PATA through its Green Leaf pro-
gramme.

ICOMOS conducts expert missions at the request of
international and national organizations and govern-
ments. Many NGOs also conduct expert missions at the
request of international organizations and governments.

In an industry as fragmented as tourism, research net-
works play an useful role in catalysing and disseminating
information on different approaches to environmental
management and examples of best practice. For this rea-
son, The World Travel & Tourism Council (WTTC) es-
tablished the World Travel & Tourism Environment Re-
search Centre (WTTERC) to create an academic centre
for travel and tourism issues, and a database for govern-
ment and industry action.




MONITORING AND REPORTING

THE IMPORTANCE OF

MONITORING AND REPORTING

After making a commitment to put a code into action, it
is essential to measure the progress achieved and to share
the results. Approval and signature of codes are largely
meaningless unless performance against agreed practices
can be assessed and reported. The governments and or-
ganizations that develop codes and overall environmental
policies have an essential role to play in following up the
results, aggregating the information and providing a use-
ful information exchange with others, thus leading to
further improvements.

The importance of monitoring environmental perfor-
mances is now widely recognized, particularly in highly en-
vironmentally-sensitive sectors. Tools such as environmen-
tal audits and total quality management approaches are
now acknowledged as essential components of good envi-
ronmental management in a growing number of sectors.
However they are only starting to be developed in most
services sectors and in particular in tourism. Codes could
play a significant role in accelerating their development.

Monitoring and reporting, though two distinct
processes, are in fact one function. However, most in-
dustries give much higher priority to monitoring than to
reporting.

The reporting of environmental performance is still at
a very early stage of development. There is also contro-
versy as to how reporting information should be verified
independently by a third party or by other members of
the same organization. However, the importance of re-
porting for sustainable development was stressed in
Agenda 21 which states that ‘Business and Industry
should be encouraged to report annually on their envi-
ronmental records, as well as on their use of energy and
natural resources’. The existence of codes may play a sig-
nificant role in promoting such practices.

Several codes have stressed the importance of moni-
toring and reporting:

# the ICC Business Charter for Sustainable Develop-
ment, in particular principle 16: “To measure environ-
mental performance; to conduct regular environmen-
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tal audits and assessments of compliance with compa-
ny requirements, legal requirements and these princi-
ples and periodically to provide appropriate informa-
tion to the Board of Directors, shareholders, employ-
ees, the authorities and the public’;

% the WTTC Guidelines: ‘targets for improvements
should be established and monitored’; and

% the WWE/Tourism Concern Principles for Sustain-
able Development state that ‘on-going research and
monitoring by the industry using effective data collec-
tion and analysis is essential to help solve problems
and to bring benefits to destinations, the industry and
consumers’.

THE BENEFITS OF
MONITORING AND REPORTING

The ICC Business Charter for Sustainable Development
suggests that environmental monitoring offers three ma-
jor advantages.

<

%

The improvement of policy and performance
Monitoring provides organizations with a means of
improving policies, programmes and environmental
performance, taking into account the use of new
technologies, the application of scientific advance,
consumer needs and community expectations.

The promotion of openness

Openness and dialogue with employees and the pub-
lic is stimulated by monitoring. Organizations should
anticipate and respond to concern about the impacts
of their operations on the environment by addressing
the concerns of employees, customers, consumers and
communities.

The assessment of progress

Monitoring enables environmental performance to be
measured, and leads to the internal and external re-
porting of this information. Organizations can then
assess their progress in attaining environmental objec-
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tives, and the degree to which this progress complies
with legislative requirements.

These principles have been adapted to suit the specific
needs of the tourism industry by the industry’s leaders,
with active support from industry organizations and non-
government organizations.

Other benefits of environmental reporting include:

% an opportunity to inform customers of the environ-
mental efforts being made by companies, and of the
environmental sensitivity of its products;

% improvement of the corporate image; and

« ability to assess customer awareness and attitudes to
codes.

The fact that many businesses in most sectors of the
tourism industry are small and medium-sized enterprises
makes the existence of codes particularly important for
achieving an industry-wide consensus and improving
practices,

A number of organizations and industry associations
have issued publications to raise awareness on the impor-
tance of monitoring and reporting, provide examples of
initiatives in the field and furnish practical information
on how to monitor and report on environmental perfor-
mances. These publications make recommendations as to
how firms can define and implement their own policies
in the field.

These efforts have often addressed industry as a
whole, rather than the tourism industry in particular (see
References, page 63). They include:

% The Environmental Self-Assessment Programme (based
on the ICC’s Business Charter for Sustainable Devel-
opment) published by the Global Environmental
Management Initiative (GEMI) in 1992. This publi-
cation has been designed to evaluate and improve en-
vironmental management and performance over time,
with a focus on corporate-level policy, systems, and
performance measurement programmes which are rel-
ative to the 16 principles of the ICC Charter. GEMI
also published, in 1993, a document called Tozal
Quality Environmental Management which outlines
the methods of applying total quality management to
corporate environmental strategies;

< The 1988 issue of Industry and Environment (published
by UNEP/IE) devoted to environmental auditing.

% Company Environmental Reporting explaining the
need to report, summarizing the ingredients of re-
porting and providing examples of reporting in vari-
ous sectors (UNEP/IE, 1994);

¢ The ICC Guide to Effective Environmental Auditing
(1991);

& Environmental reporting, a manager’s guide, pub-
lished in 1994 by the World Industry Council for the
Environment (WICE, a global coalition of enterprises
initiated in 1993 by the ICC);

4 The Public Environment Reporting Initiative (PERI)
comprised of some major US companies also pub-
lished guidelines on environmental reporting in
1994.

For the travel and tourism sector, special mention
should be made of the WITERC Newsletter Environ-
ment and development, No. 2, November 1993, devoted
to ‘The self-regulatory option’ which includes an ac-
count of British Airways’ environment programme. Oth-
er publications produced by WITERC also provide in-
formation about the initiatives taken by companies to
manage their environmental performance.

For the hotels sector, UNEP/IE, THEI and the THA
will publish in 1995 the Environmental Tool-Kit for
Small and Medium-Sized Hotels. This will explain to ho-
tel managers how to develop, implement and maintain
an environmental management system and how to moni-
tor environmental performance.

THE MONITORING AND
REPORTING PROCESS

Monitoring can be used to:

% measure the response, and the level of acceptance, of
the contents of the codes;

% measure the extent of implementation of the code—
the activities have been initiated as a direct response
to the code; and

% identify the areas where implementation efforts failed
or had poor results, and why, and take appropriate
measures to reach the goals defined.

Monitoring is an on-going process, which should ide-
ally be begun when the code is disseminated. The Aus-
tralian Government, for example, integrated ecologically
sustainable development strategies into its National
Tourism Strategy. Within this framework the Australian
Tourism Industry Association adopted similar guidelines,
and performs regular monitoring to ascertain the overall
response to its code.

The two most important monitoring initiatives in the
tourism industry have been made by The World Travel
& Tourism Council and the Ecotourism Society.

The WTTC has launched a global environmental
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management improvement and public awareness pro-
gramme, named GREEN GLOBE (see box on page 53).
Participating firms are encouraged to develop, imple-
ment and, above all, monitor and report on their envi-
ronmental performance.

The PATA Green Leaf programme provides checklists
that will help companies and organizations to assess their
environmental practices and the implementation of the
PATA code.

The Ecotourism Society (TES) has published eco-
tourism guidelines for nature tour operators. These cover
pre-departure visitor education and information, guid-
ing, management and monitoring programmes. The lat-
ter provide guidelines on the prevention of accumulated
impacts of tourism on the environment. Also included
are recommendations about how services should be de-
livered, with what objectives, and for whose benefit.

When it disseminated these guidelines, TES launched
a continuous monitoring programme to evaluate the
general response to, and the level of acceptance of, this
effort. Tour operators are encouraged to comment
through an evaluation form which is included with the
guidelines. The form also provides an opportunity to
suggest new ideas on guidelines (see page 54).

Looking further ahead, the next stage, after monitor-
ing and reporting, may be to monitor customer aware-
ness. Only by monitoring what actual tourists think will
tourism bodies really be able to understand the likeli-
hood of change. The industry may also eventually be
forced to adopt or will decide to promote some form of
code enforcement.
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CONCLUSIONS AND
RECOMMENDATIONS

The case for the tourism industry to develop its volun-
tary codes of conduct on the environment is overwhelm-
ingly strong. This industry, above all others, depends pri-
marily on conserving and improving the environment
which is its main trading asset. Since the industry is com-
posed of a great many small and medium-sized firms, it
makes sense for it to opt as far as possible for self-regula-
tion, and voluntary codes are one of the best ways of
achieving this.

For this reason, voluntary codes of conduct are likely
to grow in importance as the tourism industry increasing-
ly realizes the advantages that self-regulation have to offer

over direct government and international controls. Al- .

though most codes are relatively recent, more are there-
fore likely to be produced in the years to come, and a fur-
ther review of the state of codes in a few years time is like-
ly to be extremely illuminating. However, a warning note
should be sounded: too many codes, especially if they car-
ry conflicting messages, could be almost as dangerous as
too few—the duplication of codes in some areas could re-
sult in confusion rather than purposeful action.
Environmental codes of conduct for the tourism in-
dustry serve a number of functions over and above the
obvious ones of helping to preserve the environment on
which the industry depends, preserving biodiversity and
reducing pollution. Codes are also an important means
of raising general awareness about the relationship be-
tween the industry and the environment, and about the
industry’s concern for the environment. In addition,
some codes have been compiled not for the industry but
for the tourists themselves. Such codes are important in
helping preserve the environment, particularly in sensi-
tive areas. They also help raise the awareness of tourists
that their actions may have environmental implications.
Codes are important to the industry in their own
right. Developing succinct and effective codes is an im-
portant aid for businesses trying to develop and manage
their activities in an environmentally-sound way. In this
sense, codes must be placed in their proper context,
which is as one tool in the development of sound busi-
ness policies and strategies. Eventually, codes may need
to become, to some degree, enforceable if they are to be-

come primary management tools. The Antarctic Tour
Operators, through their association, are already influ-
encing developments in Antarctica since they are deter-
mined on expelling any members which do not adhere
strictly to the association’s code.

Since about 1990 many international and national or-
ganizations, tourist organizations and NGOs have pro-
duced codes of conduct. Some of them are reproduced
in this publication. However, the analysis of the codes as-
sembled during the UNEP/IE survey, and the views of
the workshop held later to discuss the survey and this
publication, indicate a number of important points about
codes.

First, they must be positive, specific and action-ori-
ented. If codes are too vague they have no bite and sig-
natories commit themselves to very little when adopting
them. Real change requires real codes, with real objec-
tives.

Although codes must be tailored specifically to the
situation they confront, most have several features in
common. These are:

4% the need to make an overall commitment to the phys-
ical and human environment, to accept responsibility
for environmental damage and take corrective action
where necessary, and to promote and reward out-
standing environmental performance;

# the need to develop policies and strategies that take
account of land-use planning regulations and the
need to protect some areas from further develop-
ment;

¢ the need to develop management policies that en-
hance beneficial and minimize adverse impacts on the
environment; and

¢ the need to cooperate with other firms, sectors and
countries.

It is important that codes are not developed in isola-
tion. All codes should be the result of partnerships, with
other businesses, with tourists themselves or with poten-
tial host communities, as appropriate.

Secondly, codes are nothing more than words on pa-
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per if they are not implemented. It is essential to consid-
er the implementation and monitoring of codes from the
very beginning, even at the time when they are being
drafted. While many organizations have already prepared
codes, far fewer have given serious thought to implemen-
tation and monitoring. Those that have, however, have
developed interesting packages of measures which com-
prise:

% publicity and dissemination campaigns;

% publications of all types;

% the provision of expert services to signatories of the
code;

% the provision of networks to improve communication
between participants;

% the organization of conferences and seminars for the
exchange of ideas;

4% the provision of awards for outstanding environmen-
tal behaviour; and

4% the organization of demonstration projects to set ex-
amples for others to follow.

To be most efficient, measures such as publications,
seminars and conferences must be practical in orientation
and directed at specific audiences.

Finally, there is an important need to monitor, report
and evaluate the implementation of codes. Since few codes
have been in existence for more than three or four years,
there has been little progress in this area to date. Never-
theless, some organizations are monitoring progress, or
requiring adherents to the codes to monitor their own
performance or to make their own reports on progress.
Monitoring and evaluation, just like the production of
codes, should incorporate the reactions of people directly
affected by the codes.

The most important conclusion of all is simple: an
overall management strategy is needed which will inte-
grate all the activities involved—code preparation, imple-
mentation, reporting and evaluation,

Because of the importance of the tourism industry in
many countries, and of the relationship that exists be-
tween the tourism industry and the environment, the
business industry is now developing environmental codes
with some speed. It is to be hoped that these develop-
ments will be able to serve as a model for other indus-
tries, an event which will in turn enhance the overall im-
age of the tourist industry.

60



62

USEFUL INFORMATION




AIT/FIA

ASTA
ATA
ATCM
ATIA
ETAG
ETB
FTB
GEMI
IAATO
ICC
ICOMOS
IHA
IHEI
ITPT
TIUCN
NGO
PATA
PERI
STB
TAT
TES
TIAC
UNCED

UNEP
UNEP/IE

WICE
WTO
WTTC
WTTERC

ABBREVIATIONS

Alliance Internationale de Tourisme/
Fédération Internationale de I’Automobile:

American Society of Travel Agents

Africa Travel Association

Antarctic Treaty Consultative Meetings

Australian Tourism Industry Association
European Tourism Action Group

English Tourist Board

Finnish Tourist Board

Global Environmental Management Initiative
International Association of Antarctic Tour Operators
International Chamber of Commerce
International Conference on Monuments and Sites
International Hotels Association

International Hotels Environment Initiative
International Institute for Peace through Tourism
The World Conservation Union
Non-governmental organization

Pacific Asian Travel Association

The Public Environment Reporting Initiative
Scottish Tourist Board

Tourism Authority of Thailand

The Ecotourism Society

Tourism Industry Association of Canada

United Nations Conference on
Environment and Development

United Nations Environment Programme

United Nations Environment Programme
Industry and Environment

World Industry Council for the Environment
World Tourism Organization
World Travel and Tourism Council

World Travel and Tourism
Environment Research Centre

The World Wide Fund for Nature
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USEFUL ADDRESSES

Africa Travel Association
347 Fifth Avenue

New York, NY 10016
UNITED STATES

Tel: (1) 212 447 1926
Fax: (1)212 725 8253

Alliance Internationale de Tourisme /Fédération
Internationale de I’Automobile (AIT /FIA)

179 Avenue Louise

B-1050 Brussels

BELGIUM

Tel: (32) 24662 30
Fax: (32) 2 646 81 65

American Society of Travel Agents (ASTA)
Stratton Travel 795 Franklin Avenue
Franklin Lakes, N.T. 07417

UNITED STATES

Tel: (1) 201 891 3456
Fax: (1)201 891 8244

Australian Industry Tourism Association
Tourism House

40 Blackall Street

ACT 2600

Canberra

AUSTRALIA

Tel: (61) 6 273 1000
Fax: (61) 6273 4999

Commonwealth Department of Tourism, Australia
GPO Box 1545

Canberra ACT 2601

AUSTRALIA

Tel: (61) 6279 7111
Fax: (61)6 248 0734

DGXXIII
European Union
Rue de la Loi 200
B-1049 Brussels
BELGIUM

Tel: (32)2295-4213
Fax: (32)2296-1377

English Tourist Board
Thames Tower

Black’s Road
Hammersmith
London W6 9EL
UNITED KINGDOM

Tel: (44) 81 846 9000
FAX: (44) 81 563 0302

European Tour Operator’s Association
American Express

19-20 Berners Street

London WIP 4AE

UNITED KINGDOM

Tel: (44) 71 414 0089
Fax: (44)71 631 4803

European Travel Commission (ETC)
European Tourism Action Group (ETAG)
2 rue Linois

75015 Paris

FRANCE

Tel: (33-1)44 37 37 93
Fax: (33-1)44 37 38 29

Finnish Tourist Board
Toolonkatu 11

00100 Helsinki
FINLAND

Tel: (35) 80 403 011
Fax: (35) 80 403 01333
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Global Environmental Management Initiative (GEMI)

Suite 710, 2000 L Street NW
Washington DC, 20036
UNITED STATES

Tel: (1) 202 296 7449
Fax: (1)202 296 7442

GREEN GLOBE

4 Suffolk Place
London SW1Y 4BS
UNITED KINGDOM

Tel: (44)71 930 8333
Fax: (44) 71930 7779

International Chamber of Commerce
38 Cours Albert 1¢*

75008 Paris

FRANCE

Tel: (33-1)49 5329 13
Fax: (33-1)49 532859

International Council on
Monuments and Sites (ICOMOS)
1600 H Street NW

Washington, DC 2000

UNITED STATES

Tel: (1) 202 842 1866
Fax: (1)202 842 1861

International Federation of Tour Operators

170 High Street
Lewes

East Sussex BN7 1YE
UNITED KINGDOM

Tel: (44) 273 477722
Fax: (44) 273 483746

International Hotels Association
80 rue de la Roquette

F75544 Paris

CEDEX 11

FRANCE

Tel: (33-1)47 00 84 57

Fax: (33-1) 47 00 64 55

International Hotels Environment Initiative

¢/ o The Prince of Wales Business Leaders’ Forum
5 Cleveland Place, St James’s

London SW1Y 6]]

UNITED KINGDOM

Tel: (44) 71 321 64 07
Fax: (44)71 321 64 80

International Institute For Peace Through Tourism
3680 rue de la Montagne

Montreal

Quebec H3G 2A8

CANADA

Tel: (1) 514 281 1822
Fax: (1) 514 848 1099

International World Wide Fund for Nature
CH-1196 Gland
SWITZERLAND

Tel: (41)22 3649111
Fax: (41)22 364-4238

International Youth Hostels Federation
9 Guessems Road

Welwyn Garden City

Hertfordshire AL8 6QW

UNITED KINGDOM

Tel: (44) 707 332 487
Fax: (44) 707 323 980

Ministry of Tourism of New Zealand
Ministry of Commerce Building

33 Bowen Street, PO Box 1473
Wellington

NEW ZEALAND

Tel: (64) 4 474 2755
Fax: (64) 4 499 3670

Pacific Asia Travel Association (PATA)
1 Montgomery St.

Telesis Tower Suite 1000

San Francisco, CA 94104-4539
UNITED STATES

Tel: (1) 415 986 4646
Fax: (1)415 986 3458
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Scottish Tourist Board
23 Ravelston Terrace
Edinburgh EH49 6SE

Tel: (44) 31 332 2433
Fax: (44) 31 343 2023

The Ecotourism Society

P.O. Box 755

North Bennington, VT 05250
UNITED STATES

Tel: (1) 802 447 2121
Fax: (1) 802 447 2122

Tourist Authority of Thailand
372 Bamrungm Muang Road
Bangkok 10.100
THAILAND

Tel: (66) 2 226 0060
Fax: (66) 2 223 5811

Tourism Concern
Froebel College
Roehampton Institute
Roehampton Lane
London SW15 5PU
UNITED KINGDOM

Tourism Industry Association of Canada
1016-130 Albert Street

Ottawa

Ontario K1P 5G4

CANADA

Fax: (1) 613 238 3878

Travel Industry Association of America
Two Lafayette Centre

1133 21st Street NW

Washington, DC 20036

UNITED STATES

Tel: (1) 202 293-1433
Trinidad and Tobago Tourist Board

122 /124 Frederick Street
CIC Building

PO Box 222
TRINIDAD AND TOBAGO

World Conservation Union (IUCN)
CH 1186 Gland
SWITZERLAND

Tel: (41) 22 999 0001
Fax: (41) 22 999 0002

World Industry Council for the Environment (WICE)

40 cours Albert 1¢r
75008 Paris
FRANCE

Tel:  (33) 14953 2891
Fax:  (33) 14953 2889

World Tourism Organization
Capital Haya, 42

28020 Madrid

SPAIN

Tel: (34)1571 06 28
Fax: (34)1571 37 33

World Travel and Tourism Council (WTTC)
Chaussée de la Hulpe

1170 Brussels

BELGIUM

Tel: (32) 2 660 2067
Fax: (32) 2 6609170

World Travel and Tourism

Environment Research Centre (WTTERC)
Oxford Brookes University

Gipsy Lane Headington

Oxford OX3 OBP

UNITED KINGDOM

Tel: (44) 865 483908
Fax: (44) 865 483907
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APPENDIX

WORLD TOURISM ORGANIZATION:

TOURISM BILL OF RIGHTS AND TOURIST CODE

The General Assembly of the World
Tourism Organization at its sixth or-
dinary session held at Sofia (People’s
Republic of Bulgaria) from 17 to 26
September 1985:

1. AWARE of the importance of
tourism in the life of peoples because
of its direct and positive effects on the
social, economic, cultural and educa-
tional sectors of national society and
the contribution it can make, in the
spirit of the United Nations Charter
of the Manila Declaration on World
Tourism, to improving mutual under-
standing, bringing peoples closer to-
gether and, consequently, strengthen-
ing international cooperation,

2. RECALLING that, as recognized
by the General Assembly of the Unit-
ed Nations, the World Tourism Or-
ganization has a central and decisive
role in the development of tourism
with a view to contributing, in accor-
dance with Article 3, paragraph 1 of
its Statues, “to economic develop-
ment, international understanding,
peace, prosperity and universal re-
spect for, and observation of, human
rights and fundamental freedoms for
all without distinction as to race, sex,

language or religion”,

3. RECALLING for Universal Dec-
laration of Human Rights adopted by
the General Assembly of the United
Nations on 10 December 1948, and
in particular Article 24 which pro-
vides that “Everyone has the right to
rest and leisure, including reasonable
limitation of working hours and peri-
odic holidays with pay”, as well as the
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International Covenant on Econom-
ic, Social and Cultural Rights adopted
by the General Assembly of the Unit-
ed Nations on 16 December 1966,
which invites States to ensure for
everyone “Rest, leisure and reason-
able limitation of working hours and
periodic holidays with pay, as well as
remuneration for public holidays”,

4. CONSIDERING the resolution
and recommendations adopted by the
United Nations Conference on Inter-
national Travel and Tourism (Rome,
September 1963), and particularly
those aimed at promoting tourism
development in the various countries
and at simplifying government for-
malities in respect of international
travel,

5. DRAWING ITS INSPIRATION
from the principles set forth in the
Manila Declaration on World Tour-
ism adopted by the World Tourism
Conference on 10 October 1980,
which emphasizes the true, human di-
mension of tourism, recognizes the
new role of tourism as an appropriate
instrument for improving the quality
of life of all peoples and as a vital
force for peace and international un-
derstanding and defines the responsi-
bility of States for developing tourism
and, in particular, for fostering aware-
ness of tourism among the peoples of
the world and protecting and enhanc-
ing the tourism resources which are
part of mankind’s heritage, with a
view to contributing to the establish-
ment of a new international economic
order,

6. SOLEMNLY AFFIRMING, as a
natural consequence of the right to
work, the fundamental right of every-
one, as already sanctioned by the
Universal Declaration of Human
Rights, to rest, leisure periodic holi-
days with pay and to use them for
holiday purposes, to travel freely for
education and pleasure and to enjoy
the advantages of tourism, both with-
in his country of residence and
abroad,

7. INVITES the States to draw in-
spiration from the principles set forth
below substituting the Tourism Bill
of Rights and Tourist Guide, and to
apply them in accordance with the
procedures prescribed in the legisla-
tion and regulatons of their own
countries.

TOURISM BILL OF RIGHTS
Article I

1. The right of everyone to rest and
leisure, reasonable limitation of work-
ing hours, periodic leave with pay and
freedom of movement without limita-
tion, within the bounds of the law, is
universally recognized.

2. The exercise of this right consti-
tutes a factor of social balance and en-
hancement of national and universal
awareness.

Avrticle IT

As a consequence of this right, the
States should formulate and imple-
ment policies aimed at promoting the
harmonious development of domestic
and international tourism and leisure
activities for the benefit of all those




taking part in them.

Avrticle IIT

To this end the States should:

a) encourage the orderly and harmo-
nious growth of both domestic and
international tourism;

b) integrate their tourism policies
with their development policies at all
levels-local, regional, national and in-
ternational - and broaden tourism co-
operation within both a bilateral and
multilateral framework, including that
of the World Tourism Organization

¢) give due attention to the princi-
ples of the Manila Declaration on
World Tourism and the Acapulco
Document while formulating and im-
their
and pro-

plementing, as appropriate,
tourism policies, plans
grammes, in accordance with their
national priorities and within the
framework of the programme of work

of the World Tourism Organization;

d) encourage the adoption of mea-
sures enabling everyone to participate
in domestic and international tour-
ism, especially by a better allocation
of work and leisure time, the estab-
lishment or improvement of systems
of annual leave with pay and the stag-
gering of holiday dates and by partic-
ular attention to tourism for the
young, elderly and

disabled and

e) in the interest of present and fu-
ture generations, protect the tourism
environment which, being at once
human, natural, social and cultural, is
the legacy of all mankind.

Article IV

The States should also:

a) encourage the access of domestic
and international tourists to the her-
itage of the host communities by ap-
plying the provisions of existing facili-
tation instruments issuing from the
United Nations, the International

Civil Aviation Organization, the In-
ternational Maritime Organization,
the Customs Co-operation Council
or from any other body, the World
Tourism Organization in particular,
with a view to increasingly liberalizing
travel;

b) promote tourism awareness and
facilitate contact between visitors and
host communities with a view to mu-
tual understanding and betterment;

¢) ensure the safety of visitors and
the security of their
through preventive and protective

belongings
measures;

d) afford the best possible conditions
of hygiene and access to health ser-
vices as well as of the prevention of
communicable diseases and accidents;

e) prevent any possibility of using
tourism to exploit others for prostitu-
tion purposes; and

f) reinforce, for the protection of
tourists and the population of the
host community, measures to prevent
the illegal use of narcotics.

Article V

The States should lastly:

a) permit domestic and international
tourists to move freely about the
country, without prejudice to any
limitative measures taken in the na-
tional interest concerning certain ar-
eas of the territory;

b) not allow any discriminatory mea-
sures in regard to tourists;

c) allow tourists prompt access to
administrative and legal services and
to consular representatives, and make
available internal and external public
communications; and

d) contribute to the information of
tourists with a view to fostering un-
derstanding of the customs of the

populations constituting the host
communities at places of transit and
sojourn.

Article VI

1. The populations constituting the
host communities in places of transit
and sojourn are entitled to free access
to their own tourism resources while
fostering respect, through their atti-
tude and behaviour, for their natural
and cultural environment.

2. They are also entitled to expect
from tourists understanding of and
respect for their customs, religions
and other elements of their cultures
which are part of the human heritage.

3. To facilitate such understanding
and respect, the dissemination of ap-
propriate information should be en-
couraged on:

a) the customs of host communities,
their traditional and religious prac-
tices, local taboos and sacred sites and
shrines which must be respected;

b) their artistic, archacological and
cultural treasures which must be pre-
served; and

¢) wildlife and other natural re-
sources which must be protected.

Article VII

The populations constituting the host
communities in places of transit and
sojourn are invited to receive tourists
with the greatest possible hospitality,
courtesy and respect necessary for the
development of harmonious human
and social relations.

Article VIII

1. Tourism professionals and suppli-
ers of tourism and travel services can
make a positive contribution to tour-
ism development and to implementa-
tion of the provisions of this Bill of
Rights.
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ABOUT UNEP
INDUSTRY AND ENVIRONMENT
CENTRE

The Industry and Environment centre was established by UNEP in 1975 to bring industry and government
together to promote environmentally sound industrial development. UNEP IE is located in Paris and its
goals are to:

1) Encourage the incorporation of environmental criteria in industrial development plans

2) Facilitate the implementation of procedures and principles for the protection of the environment
3) Promote the use of safe and clean technologies

4)  Stimulate the exchange of information and experience throughout the world.

UNEP IE provides access to practical information and develops co-operative on-site action and
information exchange backed by regular follow-up and assessment. To promote the transfer of
information and the sharing of knowledge and experience, UNEP IE has developed three complementary
tools: technical reviews and guidelines; Industry and Environment - a quarterly review, and a technical
query-response service. In keeping with its emphasis on technical co-operation, UNEP IE facilitates
technology transfer and the implementation of practices to safeguard the environment through promoting
awareness and interaction, training and diagnostic studies.

Some recent UNEP IE Publications

Industry and Environment (quarterly) deals with issues relevant to industrial development, such as
auditing, waste management industry-specific problems, environmental news.

Partnerships for Sustainable Development the Role of Business and Industry, a joint UNEP/PWBLF/Tufts
University Publication, ISBN 1-899159-00-2, 92p.,1994

Company Environmental Reporting (Technical Report Series No.24), ISBN 92-807-1413-9, 118 p., 1994.

Environmental Aspects of Industrial Wood Preservation - A Technical Guide (Technical Report Series No.
20), ISBN 92-807-1403-1, 105p., 1994.

Health Aspects of Chemical Accidents. Guidance on Chemical Accident Awareness, Preparedness and
Response for Health Professionals and Emergency Responders (Technical Report Series No.19) - a joint
IPCS/OECD/UNEP/WHO publication: OECD Environment Monograph n°81), 147p., 1994.

Landfill of Hazardous Industrial Wastes - A Training Manual (Technical Report Series No.17), ISBN 92-
807-1384-1, 315p., 1994.

The Textile Industry and the Environment (Technical Report Series No.16), ISBN 92-807-1367-1, 120p.,
1994.

Cleaner Production Worldwide Vol. 1, ISBN 92-807-136-98, 36p., 1993.

Guidelines: Development of Parks and Protected Areas for Tourism (Technical Report Series No. 13),
ISBN 92-844-0026-0, 53p., 1992

Hazard Identification in a Local Community (Technical Report Series No.12), ISBN 92-807-1331-0, 86p.,
1992.

From Regulations 1o Industry Compliance: Building Institutional Capabilities (Technical Report Series
No.11), ISBN 92-807-1342-X, 62p., 1992.

International Directory of Emergency Response Centres (Technical Report Series No.8), (OECD
Environment Monograph n°43), 77p., 1991.
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