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2017 
 SOCIAL MEDIA OVERVIEW KEY FACTS 

Total followers across all platforms 1,387,891 

Compared to previous month 4%   

Highest follower growth this month was seen on 

Spanish Facebook at 29% ,  Spanish Twitter at 11% 

and French Facebook  at 8.4% 

As users continue to abandon QQ and RenRen, 

these platforms will no longer be updated. Users 

will be directed to Weibo/WeChat and UN 

Environment will explore additional ways to 

engage the Chinese audience. 
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SOCIAL MEDIA ANALYSIS – APRIL 2017   
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TWITTER FACEBOOK 

This month, UN Environment’s Twitter account recorded a 1% 

increase in followers from 605,818 to 611,532. The platform 

recorded commendable audience growth despite continued 

platform stagnation.  

To engage followers UN Environment leveraged the #CleanSeas 

campaign, engaging the audience with interactive video and 

compelling posts. UN Environment engaged  audiences by 

leveraging  the #WildforLife  campaign’s nomination in the Green 

Website category for the Webby Awards. UN Environment also 

highlighted a new edible water innovation that supports clean seas 

by avoiding the use of plastic packaging. 

UN Environment continues to encourage greater interaction by 

posting engaging content to spark interest and action, thereby 

fuelling and keeping alive through replies, the conversation on 

different subjects. UN Environment’s Twitter audience is 

consistently engaging with video content calling for action on the 

environment and climate change.  

What worked: 

+Interactive and engaging campaigns; #cleanseas #wildforlife 

#youngchamps 

+ Impactful and engaging participation in UN observer days; World 

Water Day     

+News and campaigns on endangered species  

What did not work: 

+ Text-only Tweets  

+ Announcements related to events such as webinars  

This month, UN Environment’s Facebook account recorded a 1.8% 

increase in followers bringing the total number of fans from 

333,932 to 340,219. The increase in numbers is mainly attributed 

to the sharing of short, informative posts and videos on 

environmental news and stories of impact. This month however, 

Facebook employed an algorithm to curb fake accounts and this 

saw lower increases in platform growths globally. However, 

continued implementation of the new approach featuring more 

interactive and impactful posts with news and videos as well as 

participation in campaigns and crowdsourcing activities to amplify 

awareness of current environmental issues continue to amplify user 

engagement. 

UN Environment this month launched the Young Champions of 

the Earth campaign and will continue to encourage youth 

participation in the coming months. UN Environment continues to 

share impactful content to keep fans engaged on the topic of 

pollution, particularly air and ocean pollution.  

What worked: 

+ Young champions of the Earth Awards launch, Clean Seas and 

content encouraging the audience to connect with nature  

+News on environment, air quality, wildlife crime, climate change 

and stories on human impact on the environment  

What did not work: 

+ Posts without strong accompanying images 

+ News reporting that does not add value through the most 

sharable aspects of news/reports 

+ Updates on programmatic work that lack a “human” side 
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UNEP TWITTER FOLLOWERS COMPARED TO 

OTHER AGENCIES (As per 23 April) 

UNEP FACEBOOK FOLLOWERS COMPARED TO 

OTHER AGENCIES (As per 23 April) 

 SOCIAL MEDIA BENCHMARKS 
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AGENCY FOLLOWERS  

UNICEF 6,680,890 

WHO 3,217,369 

Greenpeace 2,797,942 

UN 2,286,421 

WWF 3,005,921 

World Bank 2,219,772 

UNDP 1,187,532 

FAO 1,047,149 

WFP  862,021 

UN Environment 340,219 

UNFCCC 211,664 

World Resource Inst 116,337 

WMO 110,005 

IPCC 24,619 

UNEP’s position remains constant despite 1% increase in 
followers. 

UNEP’s position remains constant despite 1.8% increase in 
followers. 

AGENCY FOLLOWERS 

UN 8,668,186 

UNICEF 5,950,862 

WHO 3,457,224 

WWF 3,213,098 

World Bank 2,313,313 

Greenpeace  1,643,899 

WFP 1,402,020 

UNDP 1,094,491 

UN Environment 611,532 

UNFCCC 369,706 

FAO News 212,563 

World Resources Inst 136,465 

IPCC 85,736 

WMO 35,961 



 FACEBOOK  OVERVIEW APR 

2017 

TOP POST  THIS MONTH (shared on 22 April 2017) 

Source: FB Insights 

KEY FACTS 

UN Environment has a total of 340,219 fans on Facebook as of 23 April 2017.  This 

month 3,461,474 people saw UN Environment’s information from 90 posts 

Best day of the month 
Wednesday 22 April 2017 UN Environment 

reached 186,084 unique individuals  

 

Key data on this day 

• Young Champions of the Earth launch 

video  

April 2017 Summary 

Fans: 340,219 

Posts: 90 

Total reach: 3,461,474 

Comments: 2,098 

Likes: 47,551 

Shares:  14,582 

Video views:  86,832 

New fans:  6,077 

Engagement rate: 0.1% 

 

Last month UN Environment reached 4,291,733 people 

through 93 posts, and gained 10,726 new fans, with a 1.2% 

engagement rate 
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NUMBER OF UNIQUE PEOPLE REACHED OVER THE LAST 6 MONTHS 

Month No. of posts 

APRIL 2017  90 

MARCH 2017 93 

FEBRUARY 2017 93 

JANUARY 2017  82 

DECEMBER 96 

NOVEMBER 78 

TOTAL POSTS 532 

Source: FB Insights 

  FACEBOOK MONTHLY REACH KEY FACTS 

Total number of unique people reached 

since November 2016 :  

21,250,589 

 

Average number of people reached per 

post since November 2016:  

40,095 

NUMBER OF POSTS SHARED 

 3,110,947   3,193,947  3,144,342 

 4,048,146  

 4,291,733  

 3,461,474  

 1,500,000

 2,000,000

 2,500,000

 3,000,000

 3,500,000

 4,000,000

 4,500,000

November December Jan-17 Feb-17 Mar-17 Apr-17

* Reach is the total number of estimated 

unique fans that saw any post from UNEP. 
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FACEBOOK MONTHLY GROWTH       

AND ENGAGEMENT 

APR 

2017 

FACEBOOK MONTHLY GROWTH  

Source: Facebook Insights   

KEY FACTS 

UN Environment’s Facebook page 

continues to maintain momentum in 

growth, recording a 1.8% increase in 

followers with audience-optimized posts, 

featuring explanatory text accompanied 

by embedded links as well as audio-visual 

media.  The combined use of audience 

optimized posts with occasional paid 

promotion has caused a steady increase 

in page reach and likes. Posting easy-to-

share content should maintain steady 

growth. 

* Engagement rate is the percentage of 

people who saw a post and liked, shared, 

clicked or commented on it. Monthly 

engagement rate can be used as a benchmark 

to measure how posts perform on a 

daily/weekly basis. 

Eng.Rate = (Engaged users/Reach) *100 

• Reach is the total number of estimated 

unique fans that saw any post from UN 

Environment. 

• Impressions by users is the number of 

estimated unique fans who saw a post as a 

result of a share.  
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Best reach 

period 22-23 Mar 



FACEBOOK DEMOGRAPHICS 
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SOURCE: FACEBOOK INSIGHTS 
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UNEP’s fans are 

predominantly male: 59% 

UNEP’s fans who engaged are 

predominantly 18-34 years 
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Source: FB Insights 

FACEBOOK FANS - COUNTRIES,  CITIES AND LANGUAGES 
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Source: FB Insights 

FACEBOOK BENCHMARKS 
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UN Environment’s position remains the same despite increase in number of fans and engagement rate, UNEP requires an increase in engagement 

to remain competitive. 

*statistics comparison is in real-time last month. 



TWITTER OVERVIEW APR 

2017 

TOP TWEETS THIS MONTH 

KEY FACTS 

Top tweets of the month 

324 Retweets 820 Likes 222K Impressions 

Have you shown your support for 

#wildforlife ? Vote for the @UN campaign 

in the @TheWebbyAwards Green Website 

category! bit.ly/2o5QnQv  

Tweeted on 18 March 2017 
 
666 Retweets 964 Likes 155K Impressions  

.@OohoWater is an edible water! It’s 

environmentally friendly & cheaper to 

produce than plastic bottles.  bit.ly/2o5laNo  

Tweeted on 12 April 2017 

April 2017 Summary 

Followers:  611,532 

Tweets:  230 

Replies:  1.2K (37 per day) 

Mentions:  5.3K 

Retweets:  22.8K (712 per day) 

Likes: 25K (781 per day) 

Impressions:  5.9M (183K per day) 

New followers:  6,020 

Engagement rate:  1.5% 

APRIL 2017 FOLLOWER GROWTH 

SOURCE:TWITTERCOUNTER.COM 
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BEST DAY THIS MONTH: WEDNESDAY, MARCH  29, 2017 

 

 

TWITTER OVERVIEW KEY FACTS 

Best day of the month  

Wednesday, 29 March 2017, UN 

Environment recorded 255,506 

impressions. 

 
Key data on this day 

• Call to support Wild for Life for 

Green Website  Webby Award  
 

* Impressions  - Twitter Analytics defines impressions 

as the number of times people saw a tweet on Twitter. 

SOURCE:TWITTER ANALYTICS 

Impressions compared to 

previous month 50%  

 

Followers compared to 

previous month 1% 
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SOURCE:TWITTER  COUNTER 

Steady increase in 
UNEP’s followers.  



TWITTER DEMOGRAPHICS AND LOCATIONS APR 

2017 

SOURCE:TWITTER ANALYTICS 
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UNEP’s male audience has 

increased to 60% from 58% last 

month 



 INSTAGRAM OVERVIEW APR 
2017 

KEY FACTS 

Followers compared to previous month  

8%       

April 2017 Summary  

Followers:  94,538 

Posts: 39 

New followers:  6,581 

Following: 255 

Gender:      59%      41% 

Average age range: 18-34 

APRIL TOP MEDIA  
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Source: instagram.com 

Top media of the month 

 

2,173 Likes  

 

Will you connect #WithNature this 

weekend?  

Tell us how below! 

Photograph Toby King for #ShapingForests 

#WorldEnvironmentDay 

 

 

Top media of the month 

 

2,200 Likes  

 

Ireland has passed a law banning public 

investment in fossil fuels. 

Congratulations to Ireland for its  

#ClimateAction!  

#climatechange #futureisclean  
Top media video media of the month 

2,553 Views 641 Likes 

 

Every government, every business, every ine 

of us can take #ClimateAction and be part 

of the SOLUTION. What have you done 

recently to make a difference? 

#climatechange #parisagreement  



  YOUTUBE APR 
2017 

KEY FACTS 

Subscribers compared to previous month             

8.6% 

Views compared to previous month  

22%  

April 2017 Summary 
Subscribers: 7,876 

Views: 40,697 

Watch time: 59,932 

New Subscribers: 585 

 

Last month UN Environment recorded 33,251 

views, 54,787 minutes watched and a gain of  

299 subscribers. 

TOP 10 VIDEOS VIEWED THIS MONTH 

YOUTUBE ACTIVITIES THIS MONTH 
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New in Top 10 videos  

 

• A Bottle’s Odssey 

• Young Champions of the Earth 

launch video  

 



  YOUTUBE DEMOGRAPHICS 
APR 

2017 
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INSIGHTS  
• Analytics indicate an increase in the male audience up 1% from  52% last month. 
• Also featured in top geographies this month , an increase in the audience in India and features Hungary. 
• This month, UN Environment’s YouTube audience recorded and increase in engagement with interactive and impactful 

videos featuring in the top ten including, #CleanSeas campaign teaser and Floating Gardens of Bangladesh. 



UN Environment Sina Weibo Top post 

 SOCIAL MEDIA - LANGUAGES 
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CHINESE CONTENT HIGHLIGHTS  

CHINESE 
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CHINESE CONTENT HIGHLIGHTS  

Fans on WeChat and Sina Weibo continue to 

rise. RenRen and QQ audience numbers 

continue to drop due to decrease in use of the 

platforms, which have now been effectively 

abandoned by audiences. UN Environment is 

phasing out activity on both platforms to focus its 

social media efforts on WeChat and Weibo. 

UN Environment WeChat Top post   

Top Weibo post: 25 April 
2017 
 
Wild for Life campaign has won the 
2017 People’s Voice Webby Award 
for the Best Green Website. Li Bing 
Bing supports UN Environment 
post. 
 
Views: 2.75 million 
Reposts and favourites: 11,747 

 

Top WeChat post: 25 April 2017 
 

UN Environment celebrity partner Li 
Chen advocates for a healthy planet. 
 
Views:  5,568 
Reposts and favourites: 379 

WHAT WORKED 
 
• #WildForLife campaign wins 2017 Weeby 

award for Best Green Website 
• UN Environment China office launches UN-

China Youth Environment Forum and Junior 
Green Corps Desert Work camp 

• World Environment Day public call for places 
that matter images 

• Li Chen appeals to public to care for the 
environment after Beijing dust storm  

CHINESE  

WeChat Summary 

Followers : 22,118 

Posts: 13 

Reach: 278K 

Reposts: 2,409 

Likes: 513 

New followers: 731            

Weibo Summary 

Followers : 132,650          

Posts: 110 

Impressions: 13.2M 

Likes:11,910 

Comments: 3,029 

New followers: 2,927 

 



TOP POSTS  

 SOCIAL MEDIA - LANGUAGES APR 

2017 

Total audience: 43,483 

Total Posts: 37 

Total Reach: 268K  

New likes: 3,379 

Vs 58 posts, 575K reach and 2,734 new likes last 

month 

FACEBOOK TWITTER 

Total audience: 5,290 

Total Posts: 48 

Total Reach: 308K 

New likes: 120 

Vs 55 posts, 115K reach and 154 new likes last 

month 

Total audience: 60,952 

Total Posts: 52 

Total Reach: 1.4M 

New likes: 13,847 

Vs 44 posts, 930K reach and 11,038 new likes last 

month 

Total followers: 12,139 

Total Tweets: 110 

Total impressions: 262K 

New followers: 510 

Vs  118 tweets 307K Reach and 438 new 

followers last month  

Total followers: 20,649 

Total Tweets: 86 

Total Impressions: 1.2M 

New followers: 1,985 

Vs. 100 tweets, 1.4M Reach and 1,784 new 

followers last month  

Total followers: 7,930 

Total Tweets: 200 

Total Impressions: 220K 

New followers: 178 

Vs 365 tweets, 335K Reach and 155 followers  
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RUSSIAN 

FRENCH 

SPANISH 

RUSSIAN 

FRENCH 

SPANISH 

Total audience: 2,874 

Total Posts: 52 

Total Reach: 279K 

New likes: 71 

Vs 39 posts, 232K Reach and 63 new likes last 

month 

ARABIC 

 

Total followers: 9,112 

Total Tweets: 74 

Total Impressions: 106K 

New followers: 192 

Vs 101 tweets, 160K Reach and 217 new 

followers last month 

 

ARABIC 

LANGUAGE CONTENT 

HIGHLIGHTS  



 GLOSSARY APR 

2017 

WEB 

SOCIAL MEDIA 

Bounce Rate: The percentage of visitors to a particular website 

who navigate away from the site after viewing only one page.  

 

Direct Traffic: Represents traffic to the web site with no referrer 

as one of the following: 1) the visitor typed the domain name 

directly into their browser, 2) the visitor bookmarked the site, 3) 

the visitor clicked on an email, shortcut, or other direct link 

 

Page Views: An instance of an Internet user visiting a particular 

page on a website. 

 

Referring Domain: A web site that refers a visitor to your site 

by linking to it. 

 

Visitors: The number of inferred individual people (filtered for 

spiders and robots), within a designated reporting timeframe, with 

activity consisting of one or more visits to a site.  

 

Visits: An instance of an Internet user visiting a particular page on 

a website. 

 

Engagement Rate: Is the percentage of people who saw a 

post and liked, shared, clicked or commented on it. Monthly 

engagement rate can be used as a benchmark to measure how 

posts perform on a daily/weekly basis. 

Eng.Rate = (Engaged users/Reach) *100 

 

Fans: Users who "like" a particular page on Facebook. 

 

Followers:  Users who have subscribed to Twitter/Instagram 

updates and will see your Tweets show up in their news stream.  

 

Replies: Replies are mentions that start with the @ handle of a 

specific user you’re engaging. 

 

Retweet: A retweet is when a user shares a post of another 

user with their followers. Twitter enables this action with their 

“retweet” button. 

 

Impressions:  Based on Twitter’s definition, the number of 

people who saw a tweet on the platform.   

 

Reach: Is the total number of estimated unique users that saw 

each post by UNEP. 

 

Tweet:  Any message posted on Twitter that is displayed to 

followers. 
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MAY 

2017 
 SOCIAL MEDIA OVERVIEW KEY FACTS 

Total followers across all platforms 1,413,441 

Compared to previous month 2%   

Highest follower growth this month was seen on 

Spanish Facebook at 17% ,  Spanish Twitter at 

5.5% and English Facebook  at 3.1% 

As users continue to abandon QQ and RenRen, 

these platforms will no longer be updated. Users 

will be directed to Weibo/WeChat and UN 

Environment will explore additional ways to 

engage the Chinese audience. 
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SOCIAL MEDIA ANALYSIS – MAY 2017   
MAY 

2017 

TWITTER FACEBOOK 

This month, UN Environment’s Twitter account recorded a 1.3% 

increase in followers from 611,532 to 617,309. The platform 

recorded commendable audience growth despite continued 

platform stagnation.  

To engage followers UN Environment leveraged the #CleanSeas 

campaign, engaging the audience with interactive video and 

compelling posts. UN Environment continued to engage audiences 

with the call to youth for the Young Champions of the Earth 

campaign. Ahead of World Environment Day, UN Environment 

engaged audiences encouraging the to spend time #withnature and 

share their moments in pictures. 

UN Environment continues to encourage greater interaction by 

posting engaging content to spark interest and action, thereby 

fuelling and keeping alive through replies, the conversation on 

different subjects. UN Environment’s Twitter audience is 

consistently engaging with video content calling for action on the 

environment and climate change.  

What worked: 

+Interactive and engaging campaigns; #cleanseas #saveouroceans 

#wildforlife #youngchamps #worldenvironmentday #climateaction 

+ Impactful and engaging participation in UN observer days; World 

Migratory Bird Day, International Day for Biological Diversity 

+News and campaigns on endangered species  

What did not work: 

+ Text-only Tweets  

+ Announcements related to events such as webinars  

This month, UN Environment’s Facebook account recorded a 3.1% 

increase in followers bringing the total number of fans from 

340,219 to 344,545. The increase in numbers is mainly attributed 

to the sharing of short, informative posts and videos on 

environmental news and stories of impact. Continued 

implementation of the new approach featuring more interactive 

and impactful posts with news and videos as well as participation in 

campaigns and crowdsourcing activities to amplify awareness of 

current environmental issues continue to amplify user engagement. 

UN Environment continued to engage audiences with the Young 

Champions of the Earth camapaignand ahead of World 

Environment Day encouraged audiences to spend time with nature. 

UN Environment continues to share impactful content to keep fans 

engaged on the topic of pollution, particularly air and ocean 

pollution.  

What worked: 

+ Young champions of the Earth Awards launch, Clean Seas, Save 

our Oceans and content encouraging the audience to connect with 

nature for World Environment Day  

+News on environment, air quality, wildlife crime, climate change 

and stories on human impact on the environment  

What did not work: 

+ Posts without strong accompanying images 

+ News reporting that does not add value through the most 

sharable aspects of news/reports 

+ Updates on programmatic work that lack a “human” side 
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MAY 

2017 

UNEP TWITTER FOLLOWERS COMPARED TO 

OTHER AGENCIES (As per 23 May) 

UNEP FACEBOOK FOLLOWERS COMPARED TO 

OTHER AGENCIES (As per 23 May) 

 SOCIAL MEDIA BENCHMARKS 
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AGENCY FOLLOWERS  

UNICEF 6,680,890 

WHO 3,217,369 

Greenpeace 2,797,942 

UN 2,286,421 

WWF 3,005,921 

World Bank 2,219,772 

UNDP 1,187,532 

FAO 1,047,149 

WFP  862,021 

UN Environment 340,219 

UNFCCC 211,664 

World Resource Inst 116,337 

WMO 110,005 

IPCC 24,619 

UNEP’s position remains constant despite 1.3% increase in 
followers. 

UNEP’s position remains constant despite 3.1% increase in 
followers. 

AGENCY FOLLOWERS 

UN 8,668,186 

UNICEF 5,950,862 

WHO 3,457,224 

WWF 3,213,098 

World Bank 2,313,313 

Greenpeace  1,643,899 

WFP 1,402,020 

UNDP 1,094,491 

UN Environment 617,309 

UNFCCC 369,706 

FAO News 212,563 

World Resources Inst 136,465 

IPCC 85,736 

WMO 35,961 



 FACEBOOK  OVERVIEW MAY 

2017 

TOP POST  THIS MONTH (shared on 22 April 2017) 

Source: FB Insights 

KEY FACTS 

UN Environment has a total of 344,545 fans on Facebook as of 23 May 2017.  This 

month 4,167,865 people saw UN Environment’s information from 78 posts 

Best day of the month 
Wednesday 22 April 2017 UN Environment 

reached 186,084 unique individuals  

 

Key data on this day 

• Young Champions of the Earth launch 

video  

April 2017 Summary 

Fans: 344,545 

Posts: 78 

Total reach: 4,167,865 

Comments: 1,397 

Likes: 176,958 

Shares:  10,197 

Video views:  392,204 

New fans:  10,403 

Engagement rate: 0.1% 

 

Last month UN Environment reached 3,461,474 people 

through 90 posts, and gained 6,077 new fans, with a 0.1% 

engagement rate 
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MAY 
2017 

 

NUMBER OF UNIQUE PEOPLE REACHED OVER THE LAST 6 MONTHS 

Month No. of posts 

MAY 78 

APRIL 2017 90 

MARCH 2017 93 

FEBRUARY 2017  93 

JANUARY 2017 82 

DECEMBER 96 

TOTAL POSTS 532 

Source: FB Insights 

  FACEBOOK MONTHLY REACH KEY FACTS 

Total number of unique people reached 

since December 2016 :  

21,250,589 

 

Average number of people reached per 

post since December 2016:  

41,931 

NUMBER OF POSTS SHARED 

 3,193,947  
 3,144,342  

4,048,146 

 4,291,733  

 3,461,474  

 4,167,865  

 1,500,000

 2,000,000

 2,500,000

 3,000,000

 3,500,000

 4,000,000

 4,500,000

December Jan-17 Feb-17 Feb-17 Apr-17 May-17

* Reach is the total number of estimated 

unique fans that saw any post from UNEP. 
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FACEBOOK MONTHLY GROWTH       

AND ENGAGEMENT 

MAY 

2017 

FACEBOOK MONTHLY GROWTH  

Source: Facebook Insights   

KEY FACTS 

UN Environment’s Facebook page 

continues to maintain momentum in 

growth, recording a 3.1% increase in 

followers with audience-optimized posts, 

featuring explanatory text accompanied 

by embedded links as well as audio-visual 

media.  The combined use of audience 

optimized posts with occasional paid 

promotion has caused a steady increase 

in page reach and likes. Posting easy-to-

share content should maintain steady 

growth. 

* Engagement rate is the percentage of 

people who saw a post and liked, shared, 

clicked or commented on it. Monthly 

engagement rate can be used as a benchmark 

to measure how posts perform on a 

daily/weekly basis. 

Eng.Rate = (Engaged users/Reach) *100 

• Reach is the total number of estimated 

unique fans that saw any post from UN 

Environment. 

• Impressions by users is the number of 

estimated unique fans who saw a post as a 

result of a share.  
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Best reach period 

18-19 May 



FACEBOOK DEMOGRAPHICS 
MAY 
2017 

SOURCE: FACEBOOK INSIGHTS 
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UNEP’s fans are 

predominantly male: 60% 

UNEP’s fans who engaged are 

predominantly 18-34 years 



MAY 

2017 

Source: FB Insights 

FACEBOOK FANS - COUNTRIES,  CITIES AND LANGUAGES 
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MAY 

2017 

Source: FB Insights 

FACEBOOK BENCHMARKS 
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UN Environment’s position remains the same despite increase in number of fans and engagement rate, UNEP requires an increase in engagement 

to remain competitive. 

*statistics comparison is in real-time last month. 



TWITTER OVERVIEW MAY 

2017 

TOP TWEETS THIS MONTH 

KEY FACTS 

Top tweets of the month 

225 Retweets 375 Likes 98K Impressions 

Why should you submit your BIG 

environmental idea to become one of the 

#YoungChamps? @DonCheadle tell us. 

More: bit.ly/youngchamps 

Tweeted on 27 April 2017 
 
576 Retweets 438 Likes 96K Impressions  

RT if you agree: No matter where you live 

or which language you speak, 

#ClimateAction is key.  bit.ly/2pb5pYM  

Tweeted on 29 April 2017 

May 2017 Summary 

Followers:  617,309 

Tweets:  232 

Replies:  1K (34 per day) 

Mentions:  12.4K 

Retweets:  21.9K (705 per day) 

Likes: 23.7K (764 per day) 

Impressions:  6M (193K per day) 

New followers:  5,777 

Engagement rate:  1.3% 

MAY 2017 FOLLOWER GROWTH 

SOURCE:TWITTERCOUNTER.COM 
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MAY 

2017 

BEST DAY THIS MONTH: WEDNESDAY, MAY 10, 2017 

 

 

TWITTER OVERVIEW KEY FACTS 

Best day of the month  

Wednesday, 10 May 2017, UN 

Environment recorded 269,604 

impressions. 

 
Key data on this day 

• World Migratory Bird Day 
 

* Impressions  - Twitter Analytics defines impressions 

as the number of times people saw a tweet on Twitter. 

SOURCE:TWITTER ANALYTICS 

Impressions compared to 

previous month 10%  

 

Followers compared to 

previous month 1% 
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SOURCE:TWITTER  COUNTER 

Steady increase in 
UNEP’s followers.  



TWITTER DEMOGRAPHICS AND LOCATIONS MAY 

2017 

SOURCE:TWITTER ANALYTICS 
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UNEP’s female audience has 

increased to 41% from 40% last 

month 



 INSTAGRAM OVERVIEW MAY 
2017 

KEY FACTS 

Followers compared to previous month  

4%       

May 2017 Summary  

Followers:  98,119 

Posts: 28 

New followers:  3,591 

Following: 255 

Gender:      59%      41% 

Average age range: 18-34 

MAY TOP MEDIA  
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Source: instagram.com 

Top media of the month 

 

2,700 Likes  

 

Have you ever heard of shinrin-yoku? The 

Japanese practice of “forest bathing” 

encourages all to spend time #WithNature. 

And this immersioin in nature can benefit 

us, as it has been proven to lower blood 

pressure and boost the immune system. 

#WordEnvironmentDay #forest 

 

 

Top media of the month 

 

2,400 Likes  

 

Are you connecting wit nature for World 

Environment Day? Share your best 

outdoors photos using #WithNature or 

#WorldEnvironmentDay to be part of the 

World’s Biggest Nature Album!  

Top media video media of the month 

6,848 Views 1,800 Likes 

We’re looking for the next generation of 

environmental leaders. Do you have what it 

takes to be a Young Champion of the Earth? 

Learn more on #youngchamps via the link 

in out bio. Thanks to UN Env. Goodwill 

Ambassador Don Cheadle for narrating! 



  YOUTUBE MAY 
2017 

KEY FACTS 

Subscribers compared to previous month             

6% 

Views compared to previous month  

22%  

May 2017 Summary 
Subscribers:  8,337 

Views: 40,697 

Watch time: 59,932 

New Subscribers: 461 

 

Last month UN Environment recorded 33,251 

views, 54,787 minutes watched and a gain of  

299 subscribers. 

TOP 10 VIDEOS VIEWED THIS MONTH 

YOUTUBE ACTIVITIES THIS MONTH 
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New in Top 10 videos  

 

• Champion of the Earth Afroz 

Shah 

• Dutch ocean crusader Boyan slat 

awarded UNEP Champion of the 

Earth 

• World Pangolin Day 2017 



  YOUTUBE DEMOGRAPHICS 
MAY 

2017 
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INSIGHTS  
• Analytics indicate an increase in the male audience up 6% from  53% last month. 
• Also featured in top geographies this month is Australia. 
• This month, UN Environment’s YouTube audience recorded and increase in engagement with interactive and impactful 

videos featuring in the top ten including, Young Champions of the Earth and a comeback from the World Pangolin Day 
video. 



UN Environment Sina Weibo Top post 

 SOCIAL MEDIA - LANGUAGES 
MAY 

2017 

CHINESE CONTENT HIGHLIGHTS  

CHINESE 
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CHINESE CONTENT HIGHLIGHTS  

Fans on WeChat and Sina Weibo continue to 

rise. RenRen and QQ audience numbers 

continue to drop due to decrease in use of the 

platforms, which have now been effectively 

abandoned by audiences. UN Environment is 

phasing out activity on both platforms to focus its 

social media efforts on WeChat and Weibo. 

UN Environment WeChat Top post   

Top Weibo post: 25 April 
2017 
 
New convention calls time on 
mercury poisoning 
 
Views: 5,172 million 
Reposts and favourites: 466 

 

Top WeChat post: 25 April 2017 
 

The Goodwill Ambassador Li Bingbing 
reposted our #YoungChampions post 
and called on the young talented 
people to engage 
 
Views:  2.33M 
Reposts and favourites: 457 

WHAT WORKED 
 
• #WildForLife campaign wins 2017 Webby 

award for Best Green Website 
• UN Environment China office launches UN-

China Youth Environment Forum and Junior 
Green Corps Desert Work camp 

• World Environment Day public call for places 
that matter images 

• Li Chen appeals to public to care for the 
environment after Beijing dust storm  

CHINESE  

WeChat Summary 

Followers : 22,878 

Posts: 20 

Reach: 445K 

Reposts: 2,40 

Likes: 513 

New followers: 760            

Weibo Summary 

Followers : 133,293          

Posts: 110 

Impressions: 5.98M 

Likes:2,189 

Comments: 317 

New followers: 643 

 



TOP POSTS  

 SOCIAL MEDIA - LANGUAGES MAY 

2017 

Total audience: 44,615 

Total Posts: 43 

Total Reach: 346K  

New likes: 1,132 

Vs 37 posts, 268K reach and 3,379 new likes last 

month 

FACEBOOK TWITTER 

Total audience: 5,403 

Total Posts: 32 

Total Reach: 113K 

New likes: 113 

Vs 48 posts, 308K reach and 120 new likes last 

month 

Total audience: 72,480 

Total Posts: 33 

Total Reach: 1.4M 

New likes: 10,477 

Vs 52 posts, 1.4M reach and 13,487 new likes last 

month 

Total followers: 12,490 

Total Tweets: 114 

Total impressions: 223K 

New followers: 351 

Vs  118 tweets 307K Reach and 438 new 

followers last month  

Total followers: 21,795 

Total Tweets: 45 

Total Impressions: 701K 

New followers: 1,146 

Vs. 86 tweets, 1.2M Reach and 1,985 new 

followers last month  

Total followers: 8,100 

Total Tweets: 202 

Total Impressions: 96K 

New followers: 170 

Vs 200 tweets, 220K Reach and 178 followers  
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RUSSIAN 

FRENCH 

SPANISH 

RUSSIAN 

FRENCH 

SPANISH 

Total audience: 2,950 

Total Posts: 65 

Total Reach: 301K 

New likes: 87 

Vs 52 posts, 279K Reach and 71 new likes last 

month 

ARABIC 

 

Total followers: 9,300 

Total Tweets: 214 

Total Impressions: 184K 

New followers: 188 

Vs 74 tweets, 106K Reach and 192 new followers 

last month 

 

ARABIC 

LANGUAGE CONTENT 

HIGHLIGHTS  



 GLOSSARY MAY 

2017 

WEB 

SOCIAL MEDIA 

Bounce Rate: The percentage of visitors to a particular website 

who navigate away from the site after viewing only one page.  

 

Direct Traffic: Represents traffic to the web site with no referrer 

as one of the following: 1) the visitor typed the domain name 

directly into their browser, 2) the visitor bookmarked the site, 3) 

the visitor clicked on an email, shortcut, or other direct link 

 

Page Views: An instance of an Internet user visiting a particular 

page on a website. 

 

Referring Domain: A web site that refers a visitor to your site 

by linking to it. 

 

Visitors: The number of inferred individual people (filtered for 

spiders and robots), within a designated reporting timeframe, with 

activity consisting of one or more visits to a site.  

 

Visits: An instance of an Internet user visiting a particular page on 

a website. 

 

Engagement Rate: Is the percentage of people who saw a 

post and liked, shared, clicked or commented on it. Monthly 

engagement rate can be used as a benchmark to measure how 

posts perform on a daily/weekly basis. 

Eng.Rate = (Engaged users/Reach) *100 

 

Fans: Users who "like" a particular page on Facebook. 

 

Followers:  Users who have subscribed to Twitter/Instagram 

updates and will see your Tweets show up in their news stream.  

 

Replies: Replies are mentions that start with the @ handle of a 

specific user you’re engaging. 

 

Retweet: A retweet is when a user shares a post of another 

user with their followers. Twitter enables this action with their 

“retweet” button. 

 

Impressions:  Based on Twitter’s definition, the number of 

people who saw a tweet on the platform.   

 

Reach: Is the total number of estimated unique users that saw 

each post by UNEP. 

 

Tweet:  Any message posted on Twitter that is displayed to 

followers. 
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