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Background

 Lead Paint Alliance identified a lead poisoning prevention 

awareness campaign as a key activity area

 supported by ICCM3

 takes place in the last full week of October (Sunday-Saturday)

 first campaign was in 2013

 Lead Poisoning Prevention Campaign aims to:

 raise awareness about lead poisoning

 highlight efforts to prevent childhood lead poisoning

 urge further action to eliminate lead paint

 Campaign week is supported by Lead Paint Alliance 

partners
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Third international lead poisoning 

prevention week of action

 25-31 October 2015

 Lead Paint Alliance partners 

providing customisable materials for 

use in local campaigns

 Visual materials 

 posters, icons, web banners in 

Chinese, English, French, Russian 

and Spanish

 Information materials 

 Q&As, fact sheets in 6 UN languages



http://www.who.int/ipcs/lead_campaign/

en/

http://www.who.int/ipcs/lead_campaign/materi

als/en/

Materials available from WHO website

http://www.who.int/ipcs/lead_campaign/en/
http://www.who.int/ipcs/lead_campaign/materials/en/
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Third international lead poisoning 

prevention week of action

Twitter hashtags for the week:

#LPPW2015

#LeadFreeKids

#StopLeadPaint
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Examples of activities from previous 

campaigns

 Social media to spread the message

 Twitter campaigns e.g. #StopLeadPaint –

forwarded by multiple organizations and 

individuals

 Facebook pages 

 YouTube videos

 Mobilising the community

 marching against lead paint
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Examples of activities from previous 

campaigns

 Providing information on lead paint

 report published on the results of study of 

lead paint in selected countries

 interview with legislators working on new 

regulations 

 newspaper articles on the hazards of lead, 

lead poisoning prevention and the need for 

regulatory controls

 Art events

 drama / dance to convey messages about 

lead

 art competition 

7
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 Educational events

 lead-awareness stand in a shopping area

 technical meetings / webinars to discuss 

health effects of lead and alternatives to 

lead in paint

 school education session and competition 

to develop slogans

 Declaration that action has been taken

 introducing control measures on lead paint 

 joined Global Alliance to Eliminate Lead 

Paint

 painting a school with lead-free paint

Examples of activities from previous 

campaigns
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Some slogans from schools in New Delhi

 Delhi Public School sector XII RK Puram

 Say no to lead for a better body and head.

 Let's lead Indians to unleaded homes. Paints contain lead! 

Choose wisely or suffer later.

 Save future generations from lead. The future is in your hands. 

Wake up, unlead yourself! 

 Government co-ed senior secondary school, Laxmi Bai 

Nagar

 Jan-jan ki hain yahi pukaar, sisa rahit ho sansaar.

 Anjane me hamne bahut kiya sisa ka prayog, ab apne

sawasthya ke liye jara socho aur karo inka viyog.
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Some examples of campaign materials
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Read about last year's campaign

http://www.who.int/ipcs/lead_campaign/report_2014.pdf?u

a=1

http://www.who.int/ipcs/lead_campaign/report_2014.pdf?ua=1


12 |

Register your campaign

 What are you going to do?

 Register your event on the WHO 

webpage

 See who else is organising events in 

your area and consider joining forces

 Use Lead Paint Alliance materials 

 multiple events using same icons and 

messages increases the global impact 

of the campaign

1

http://www.who.int/ipcs/lead_ca

mpaign/event_registration/en/

http://www.who.int/ipcs/lead_campaign/event_registration/en/
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Donors & supporters

 German Ministry of the Environment, Nature Conservation, 

Building and Nuclear Safety

 IPEN

 US Environmental Protection Agency (EPA)

 US Centers for Disease Control and Prevention (CDC)

 United Nations Environment Programme (UNEP)

 World Health Organization HQ and Regional Offices

 And many local organizations


